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Резюме – данная статья рассматривает виды въездного туризма в 

Республику Беларусь. В качестве перспективных названы ностальгический 

велосипедный, сельский и религиозный виды туризма. 

Resume – the article studies the types of inbound tourism in the Republic of 

Belarus. As the promising ones here are listed nostalgic, cycling, rural and reli-

gious types of tourism. 
Introduction. Tourism is not one of the main sectors of the economy of the 

Republic of Belarus; nevertheless, attention has paid to its development at all 
levels of governance. In 2019, according to the data of the National Statistical 
Committee of the Republic of Belarus, the share of tourism in GDP was only 
2.2% [3]. That is assuming that the indicators have grown in comparison with 
2018. Another important indicator of tourist attractiveness is that the import of 
tourist services prevails over export (1135 million US dollars to 905.2 million 
US dollars) [3]. 

Main part. For the development of this sector of the economy in Belarus it 
is necessary, first of all, to create the image of the country that will be attractive 
for tourists [4]. It is necessary to highlight areas that will be profitable to devel-
op in Belarus. Nostalgic tourism is considered as the first promising direction. 
This direction in the tourism industry inherently is not much different from his-
torical tourism. The peculiarity of this type of tourism is in the fact that there is a 
moment of nostalgia. It is rather common when people move to other countries 
and after a while they return to their historical homeland as tourists. The target 
consumer of the nostalgic tours can better learn about the country with which a 
person or his / her relatives are associated, about its history, culture. This direc-
tion is gaining popularity all over the world. Cycling tourism could be the next 
direction. This vehicle has become very popular recently all over the world. The 
length of only one but the main cycle path in Minsk is 26.2 kilometers [1]. There 
are a number of other paths. It can become a very interesting and popular trend 
provided that adequate service is provided. Rural tourism could also become a 
visiting card of tourism in the Republic of Belarus. This direction has being ac-
tively introduced in agricultural estates, the number of which is only increasing 
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every year. As of January 1, 2020, there were 2.8 thousand of them in Belarus 
[2]. Thanks to this type of tourism, people living in cities will be able to plunge 
into the atmosphere of the village and trying out for growing agricultural prod-
ucts. Religious tourism could also be successful within Belarus. Religious tradi-
tions in the Republic of Belarus are strong and honoured even nowadays. Our 
country can offer pilgrimages to places important for religion. This kind of pil-
grimage takes place in Belarus and can be one of the attractions for inbound and 
local tourists. 

Conclusion. Summed up, it is clear that Belarus has sufficient resources for 
the development of tourism. Diversification of local and inbound tourism desti-
nations will attract more local and foreign visitors, that will have a positive im-
pact on the development countryside, different interdependent industries and the 
economy as a whole. 
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