IleuatHbie Matepuanbl. BaxHbIil METOJ KOMMYHUKAIITMOHHOW TOJUTHUKHU MPEANPUATHS, KOTOPHIN HEJb3s1 OCTaBUTh
0e3 BHUMaHUs 3TO — Ie4aTh HHPOPMAITMOHHBIX MaTepuaiioB B medatHbix CMU. ITy6mukammu 8 CMU pemrarot 3apaqu:
YIIydIIeHne OTHOIICHUS TOBAPY M IMIPOU3BOAUTEIIO; OTIOBEIIEHHE MOTPEOUTEIICH 0 MEeCTaxX MPoIaXk, CBOUCTBAX M Xapak-
TEePHUCTUKAX TOBapa.

3akiiouenue. [IpoaBikeHne ToBapa UrpaeT OuYeHb BAXXHYIO POJb B NEATEILHOCTH Npeanpustusi. He cBoeBpeMeH-
Has WIM HENpoAyMaHHas paboTa B JaHHOM HAIpaBIIEHHE MOXXET CIOCOOCTBOBAThH YIIYIICHHIO BO3MOJKHBIX BBITOJ U
MoTepe MOTCHIMANBHBIX MOTpeouTene. 1 Ha 000pOT, TPaMOTHOE TPOJIBMKCHUE TOBapa JENaeT €ro yCICIIHbBIM Ha
PBIHKE, YTO PUBOIUT MPEIIPUATHE K YCIIEXY U MOTYICHUIO TPUOBLIH.
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Pestome — B 0annoti nayunoil pabome paccmampusaiomcsi (pakmopwl, iusOwue Ha nosviuieHue 06vemos nompeo-
JIeHUA nuea. PaCKpbll’l’Ibl OCHOBHble meH()eHL;uu MupO@Oﬁ NUBHOU uH()ycmpuu NnocaeoOHuUx Jlem, Komopbvie Hanpsamyio ces-
3aHbl ¢ pazgumuem NUGHOLU OMpaciu 8 6yoyuem.

Summary — This article discusses the factors that influence the increase in beer consumption. The main trends of the
global beer industry of recent years, which are directly related to the development of the beer industry in the future, are
revealed.

BBenenne. Ha nmpoTspkeHHH MOCHETHUX ACCATHIICTHH HAOJIOAAeTCsl aKTHUBHBIA POCT MHAYCTPUH mwBa. [IpumamHOit
KOTOPOTO CIYXHT HECKOJIFKO (pakTopoB. B mepByro odepens Omaromapsi akTHBHBIM NHap KOMIIAHUSAM, PEKIAMHBIM aK-
UM, Pa3IMIHBIM (ECTUBANISIM U B IIEJIOM Pa3BUTHS UHAYCTPUH Pa3BICUCHUMN, IIPOUCXOANUT PUBJICUCHHE BCE OOJIbIIIC-
r'0 KOJMYECTBA HACCIICHUS, C ICJIbI0 YBEIMYCHHUS MOTPEOICHUS MUBHOW MPOAYKIKU. Takxe 3HAYUTEIbHBIH 00beM (u-
HAHCOBBIX TMOCTYIUICHHUH, KOTOPBIN MHBHBIC KOMIIAHWU OTYHCISAIOT B OIOJKET CBOMX CTPaH, SBISIOTCS 3HAUUTEIILHOU
cTaThEil J0X0/1a TOCYIapCTBa B Ka4ecTBe HAJIOTOB. TakuM 00pa3oM, BCE BBINMIECTIEPEUUCICHHOE CIIOCOOCTBYET yBEIHMYE-
HUIO 00BEMOB MPOM3BOJICTBA MUBHOW MPOIYKIINH, BOSHUKHOBCHUIO HOBBIX COPTOB M OPEHIOB, MECT MPOJAXH U T.I.
Tem caMbIM pa3BUTUE MHIYCTPUM MMBA KOCBEHHO, @ B HEKOTOPBIX CIIydasX U Ha MPSIMYIO BIUSET HA Pa3BUTHE IPYTUX
coep.

OcHoBHast yacTh. [loTpebiieHre MUBa B MOCIEIHIE TOIBI YBEINIHIOCH B CBSA3H C POCTOM PAcIojaraeMoro 10Xo/aa
U YBEIMYCHUEM TTOTPEOUTENLCKUX TIPEAIOYTCHUHN K IHBY IO CPABHEHHUIO C JPYTUMU alIKOTOJIBHBIMH HamUTKaMu. Kpo-
M€ TOTO, PE3KHI POCT YUCIIa MOJIOJIBIX JIFOJICH, YIOTPEOISTIONINX MUBHBIC HATUTKH, ITOJIUTHIBAIOT POCT MMUBHOTO PHIH-
ka. CormacHo manabpM Opranmsannu O0beanHeHHBIX Haruit World Population Prospect, MupoBoe MoutoexxHoe Hace-
JIeHUEe, KaK OXuaaercs, TocTurHeT 1,3 mummuapaa genoBek k 2030 roxy. Kpome Toro, koHCOMMAanus JOKaIbHBIX Ka-
HaJOB TUCTpUOYIHHU erie OOJIbIe JOTOMHSIET POCT phIHKA. Takke, KyJbTypHbIE U3MEHEHHS U TPHUHSITHE 3amaHON
KyJbTYPHI TIOBJIHSUIA HA BOCIIPHUATHE MOTPEOUTEINS aIKOTOJIBHBIX HAMUTKOB, 0COOeHHO TBa. OHAKO POCTY PhIHKA MH-
Ba MPENSATCTBYIOT O0Jiee BHICOKUE aKIIM3bl HA UMIIOPTHOE, a TAK)KE MECTHOE MHBO, a TAKXKE POCT OCBEIOMIEHHOCTH TO-
Tpebureseit o 3J0poBhe HaceNeHUs. TeM He MeHee, MMBHAsI POMBIIUIEHHOCTh MpejiaraeT MHOTOYHUCICHHBIE BO3MOXK-
HOCTH JUIA pOCTa B OmipkaiiieM Oymymiem, 6aroaapsi BHEPEHHUIO HOBBIX TEXHOJIOTHH U CTpaTeruii mpoaBmkeHus [1].

BricTpo MeHstommiics 00pa3 KU3HU JIOACH, CTpeMUTeNbHAsT ypOaHU3aIusl, BBICOKHH pacrojaracMblii JOXOA U I0-
MyJISIPHOCTH ITABA CPEIN MOJOICKH 00SCIICIHITN XOPOIIUi POCT MMBHOW MHIAYCTPUH B MOCIEAHNE ToAbl. HecMoTps Ha
10, 4o B 2017-2018 romax B 3TOM cekTope HabJI0aI0Ch HEOObIIOE 3aMeNICHHE, PBIHOK, TEM HE MEHee, MPOJIoIDKall
paborath xopomuio 1 Hadan pactd K 2019 rony [2]. HekoTopble KiroueBble BEIBOBI U3 TOTO, YTO IPOUCXOHUIIO B MUPO-
BOI NMHUBHOW MHIYCTPUH B TOCJICIHHE TOJbI: MUBHAS MPOMBIIUICHHOCTh B TOCICAHHUE TOABI ObllIa OPHEHTUPOBAHA Ha
pa3BUBarOIIUECS CTpaHbl, Takue Kak Kurail, Uuaus u bpasunus. Y 1uBUTENbHO, HO pa3BUThIE PHIHKU CTaJIM CBUETENS-
MH PE3KOT0 CIa/ia. PEIHOYHOE IMOTPEOIeHNE TaKXKe POCIO Pa3yMHBIMU TEeMIIaMH, IPEBBICUB 175 MIIITHAPIOB IUTPOB K
koHity 2017 roma. TpaauIIMOHHBIE PHIHKY, Takue kKak CeBepHas AMepHKa, OCTABAINCH HEM3MEHHBIMU B MOCIEAHNE TO-
JIbI, TIOCKOJIbKY JlaTuHCKash AMepuka u A3MaTCKO-THXOOKEaHCKUH PETHMOH BO3MIABIISIIN POCT OoTpaciu. Kutail 3ans
JUAUPYIONIEe MECTO KaK KPYIHEHIIMA PhIHOK MuBa, 3a HUM ciieayoT Coeaunennbie [IItaTel n bpasunus.; Ha TUBHBIX
peiHKaxX ABcTpanmuu u ['epManny HaOMOMAICS CIa]] MPOJAXK, MMOCKOIBKY PHIHOK OOPOJICS C Y>)KECTOUEHUEM PO3ZHUIHOTO
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JIOCTYTIa U Pa3IMYHBIMU IPABUTEILCTBEHHBIMA HOPMAaTHBAaMH; BHEJJPEHNE NHHOBAIIMOHHBIX BKYCOB M HOBBIX MHTPE/IH-
€HTOB IIPUBEJIO K TOMY, YTO MHBO CTaJO JIOOMMBIM HAITUTKOM CPEAN THICSYENCTHEH TONIBI BO BCEM MUpE; pacTyIas
TIOITYJIIPHOCTH Kpa(h)TOBOTO NMUBA MTpUBEIIa K 00JIee BHICOKOMY IIPENIOUTEHHUIO ITHBA CPEU ITIOTpeOrTENei.

[Ipnobperenne SABMiller komnanueit Anheuser Busch octaBanoch KyJabMuUHaLMel MOCIEIHHUX JIET, TOCKOJIBKY B
MHUPOBOM NHMBHON HWHIYCTPUH MPONOJDKAIINCH YCTOWMUYMBBIE TEMITbI KOHCOMHMIAamuH. Eci gecsaTh JIeT Ha3a] MHpOBas
TIMBHASI HHAYCTPUSI OCTaBajlach KpaiiHe (hparMeHTHPOBAaHHOM, TO CETOHS, Oyaromapsi HEYKIOHHOMY IpoLecCy KOHCO-
JIUJIAIMH, PHIHOK CTAaHOBUTCS BBICOKOCTPYKTYPHPOBAaHHBIM U TECHO ynepkuBaeMbM [3]. [lociennue romsl ctaiy CBU-
JIETeJISIMH TOTO, Kak kommanust Anheuser-Busch InBev SA / NV crana MupoBbIM JnjiepoM Ha peiHKe ruBa. [locie npu-
obperenuss SABMiller kommanus Anheuser-Busch InBev SA / NV 3anumana npumepHo 27% pbIHKa B MUPOBO# MUB-
HOW MHAyCTpHUH, 3a Hel cinenoBai Heineken u China resources [4].

3akmouenne. [To Mepe TOoro, Kak MHpPOBOH PHIHOK IMHBA MPOJIOIDKAET PACTH U CTAHOBUTHCS BCE OOsiee HACHIMCH-
HBIM, aKIEHT Ha IIEHHOCTh TI0 CPaBHEHHIO C 00HEMOM M TOIy4eHHE BPOKACHHOTO MOHUMAHHS OBICTPO MEHSIOMIMXCS
MIpeIoYTeHNi noTpeduTeneli OyayT UMeTh Oojlee BayKHOE 3HAUECHHE, YeM KOTAa-JIn00, €CIIM KOMITaHUU XOTST OCTaThCs
B Ousnece. TecTupoBaHHEe pa3IMYHBIX CTPATETHil U M300peTeHNE PasHOOOPa3HBIX MPOIYKTOB OyIEeT UMETh KU3HEHHO
Ba)KHOE 3HAYCHHUE ISl HTPOKOB, YTOOBI COXPAHUThH CBOM JINAEPCKUE MTO3UIUH B ONMKAUIINE TOJBL.
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Pestome — B dannoti nayunot pabome paccmompena OUHAMUKA Ha pbiHKe aIKo20IbHOU npodykyuu 6 Poccuu. Buise-
JIeHbl UBMEHEHUs1 8 MOOeU RompedieHust NPOOYKYUU.

Summary - This article discusses the main trends in the alcohol market in Russia. Identified changes in changes in
the model of consumption of products.

BBenenue. PbIHOK aKOroJIbHOW MPOIYKIMH SIBJSIETCS BAXKHBIM (DakTopoM (hOpMUpOBaHUs OrO/pKETa JIt000i cTpa-
HBl. B 1aHHOH CBSI3U M3ydeHHEe PHIHOYHBIX TEHJCHIIMN MO3BOJISIET IPOTHO3UPOBATH CIIPOC U NMPEUIOKEHHUE, YTO BIUSET
Ha (OPMHUPOBaAHUE TOCYIAPCTBEHHON MTOJIUTHKU B OOJACTH PETYIUPOBAHUS PHIHKA AJKOTOJIBHOW NMPOAYKIMH. AHAIN3
MIOKa3bIBAET, YTO NMPOJAXKH ANKOToisl Ha Tepputopun Poccuu B 2018 romy Beipociu Ha 4,6%. OmHako pocT mponax
MI0Ka3aJM He BCE KATETOPUH aJIKOTOJbHOM MPOIYKIHMH, TaK MPUOOPETEHNE BOJKU CHU3HMIIOCH, XOTS B MaJIOH Tape OHa
MO-TIPEKHEMY TIOITyJISIpHA. 3HAUUTEIbHOE BIMSHHUE Ha CIIPOC 0Ka3allo MEXIyHapOAHOE CIIOPTUBHOE COOBITHE — YEMITH-
oHar mupa 1o ¢yroomny 2018 rosa u paznuYHbIE TPOMOAKIINH, TPUYPOUSHHBIE K JAHHOMY COOBITHIO.

OcHoBHas YacTb. B pe3ynbraTe MpoBEICHHOIO UCCIIEIOBaHUS BBISBICHA HOBAsl TEHACHLUS, XapaKTepHas JUIs Ie-
puoma 2019 roma, moTpebneHHs anKOroNbHOU mpoxyknuu B Poccun. Tak ycTaHOBJIEHO, YTO IOJTOE BPEMsI BHIOOP
MEXy BOJKOI M BUCKH, MAPTHHHU M THBOM Ha POCCUHCKOM PBIHKE OB MPENONPENENICH, OJHAKO COBPEMEHHBIA MOTpe-
OWTENb 3HAYNTEIHPHO MEHSIET YCTOSIBIIMECS MpaBmiia. B ueM e 3aKIrodaeTcsi HoBask MOJIENb MOTPEOICHNS alIKoTouIs?
OcHOBHBIMH (paKTOpaMy, OKa3aBIIMMH BIIMSHHE HA U3MEHEHHE MOJEIH IOTPEOICHHS aJKOTOIs, SBISIOTCS: MOTPeOH-
TEJH TepecTanu OOAThCS MPOOOBATh HOBBIE HAIIMTKH U BKYCHI, CTall OoJiee pa300PUUBEL;, TPON3BOAUTENSAMH PACIINPSI-
€TCsI aCCOPTUMEHTHBIN PsAI W BBITYCKAIOTCS HOBHHKH, TEM CaMbIM MpHUBIEKaroT mokymateneil. [lo pesyiapratam 2019
rojia IIPON3BOJICTBO AJKOTOJBHONW MPOXyKuuH B Poccuy BRIPOCTIO B HATYpalIbHOM M JICHE)KHOM BBIpaXEHHH Ha 2% H
4,2% cootBeTcTBEHHO. K OCTaNBHBIM TPEM MaKpOWHAYCTPUSIM OTHOCSTCS IPOJOBOJIBCTBEHHBIE M HEMPOIABAIbCTBEH-
HBIE TOBaphbl, ¥ TabakK, KOTOPHIE POCIH 3a CUET YBEIWUYEHHS [IEH W CTATHUPOBAIIHM WIH COKPAIIAINCH B 0OBEMHOM BbIpa-
skenuu[1].

Bce amkoromsrbie kKaTeropmu B 2019 romy Ha peiHKe Poccmm mokaszamm poct, kpome BOAKH. [Ipomaku BOAKU
CTarHUPYIOT Ha ypoBHE -1,7% B HaTypasisHOM BhIpakeHHH u -0,1% B meHexHOM BhIpaskeHnH. Hanbomee BBICOKHE TeM-
el pocta Kak U B 2018 roxy mokazam HeOombIme Mo 00beMaM Ipoaax kareropui. OCOOSHHO CHITBHO B JCHEKHOM
BBIPa)KCHNH BBIPOCIIH TPOJAKH JUKMHA M BUCKH Ha 26% u 15,8% cootBeTcTBeHHO. POCT mpomax mxnHa sBiseTcs pe-
KopaHbIM. Takas TeHJeHIHs 00yCIOBJICHA TE€M, YTO B JAHHBIX KAaTETOPHUIX MOSBIIOTCS OoJjiee JOCTYIHBIE IS IIOTpe-
OuTenell anbTEPHATUBBI, PA3BUBAIOTCS JIOKAJIBHBIEC MIPEINPUATHS. Y MHOTHX IMPOM3BOIUTENEH MOTydaeTCs CIepXKUBaTh
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