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Resume – The article deals with the issues related to the essence, special features and advantages of the 

marketplace – a new segment of e-commerce. Its development in the Republic of Belarus and abroad is also con-

sidered. 

Резюме – В статье рассмотрены вопросы, касающиеся сущности, особенностей и преимуществ 

маркетплейсов – нового сегмента e-commerce; развитие их в Республике Беларусь и за рубежом. 

Introduction. Information technology is rapidly changing the world. The rules of doing business, sales, ad-

vertising, logistics are also changing. To replace e-commerce websites and online stores there have been created 

electronic trading platforms and price-aggregators, also known as the marketplace. They are called "the model of 

the future", "the threat to online stores." Marketplaces are leading in trade ratings and help market participants to 

find each other. In 2016, compared to 2014, the traffic of online stores increased by only 4%, while the market-

place added 78%. The marketplace is growing 19 times faster than the Internet stores. Thus, consumers are in-

creasingly making a choice in favor of the marketplace [1]. 

The popularity of marketplaces is easily explained: you can place countless products, provide convenient 

conditions for purchase, and provide the necessary guarantees and high quality products. All this is very attrac-

tive for the buyer: there is no more need to browse dozens of sites or go to the Mall, as everything you need can 

be bought on one electronic platform. 

Main part.  Marketplace is a market square, place of trade. In e-сcommerce and online business, а market-

place is a place where all market participants concerned can meet, negotiate, sign contracts and cooperate. Mar-

ketplace in e-commerce is an online platform that collects, systematizes information about the goods and ser-

vices of different companies registered in the system, and provides such information at the request of the buyer 

in a structured form suitable for comparison, selection and purchase of the selected product. 

The following data show why the online marketplace is more promising than separate online stores and 

online service providers: the first three places, giving almost a third (32.6%) of the total annual retail turnover in 

2016, took three online marketplaces: "Alibaba" group, the site "Rakuten" and "eBay". The fourth and fifth plac-

es are occupied by two hybrid online marketplaces (online stores, partially using and cooperating with external 

sellers) - "Amazon" and "Jingdong", which account for 16.8% of turnover. Thus, marketplaces and hybrid mar-

ketplaces are already responsible for almost half of all retail in the world [2]. 

There are discussions about what pecularities of work of this or that trading platform are, whether it can be 

considered as marketplace or not. But there are several important points that must be presented at the market-

places. Firstly, it is the presence of the organization – the operator of the trading platform; secondly, the stream-

lined processes of connecting new merchants (suppliers) and bringing their range to the audience; thirdly, the 

established model of mutual settlements with merchants and customer service processes. 

Let us now consider the benefits of the marketplace model for participants. In this business model, there are 

three stakeholders: buyers, suppliers of goods and services (merchants) and the operator company that imple-

mented the marketplace. The benefit for the consumer is obvious: on one site he can quickly and conveniently 

get a specific offer. All the necessary shopping cart is collected on one site, and all the problems can be solved 

on the principle of "single window" (without reference to each of the suppliers directly). 

As for the range, buyers are beginning to understand that even the largest hypermarkets cannot offer such a 

wide range of products as online marketplace. Not to mention the fact that the marketplaces have the opportunity 

to choose the best prices for the same product. Another trend is leaving brands behind. Instead of searching for a 

well-known brand, buyers are now looking for a product or service with the maximum number of honest good 

reviews on the global network. And to find and compare reviews on the marketplace is more convenient and 

easier than on commercial portals of a different type. 
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As for Belarus, by the end of 2018 the e-Commerce market grew by 20% to 1.352 billion Belarusian rubles 

(631.5 million dollars at the exchange rate of the national Bank of Belarus), and its share in retail trade amounted 

to 3.1%. In 2016, this share was only 2%. 

In the future, the representatives of the marketplace foresee the transition from the global to the thematic ser-

vices. This pattern can be traced around the world when the market becomes mature. A number of projects are 

already being implemented in specific sectors in Belarus. For example, the portal Dom.by focused on the topic 

of construction and related products. 

Conclusion. The benefits that accrue from integration into the marketplace to the suppliers are that they get 

access to wide audience. Such a platform helps to create a new business or stay afloat for various market players. 

For the owner of the marketplace it is innovation, relative cheapness, no problems with logistics, and the oppor-

tunity to earn from the first sale. The owner is responsible for service and marketing tasks. The marketplace 

model is relevant for a large number of industries, as it is an easy way to expand the range without increasing 

costs. World practice shows that the majority of companies that become marketplaces are e-commerce players, 

large retailers, postal and logistics operators, financial organizations, and IT-companies. 

In conclusion, it should be noted that marketplaces grow faster than the market. According to some estimates, 

by 2020, global marketplaces will occupy up to 40% of the online trading market. Unlike online stores that sell 

goods from a warehouse, the services of the marketplaces aggregate the offers of suppliers of goods or services 

on one site, and then give convenient tools for searching, help in carrying out transactions and regulate the inter-

action between the client and the supplier. The presence of a third party (suppliers) makes the marketplace model 

more complex than the usual business models in e-commerce, but they are more flexible and easier to scale. So 

the benefits of marketplace as a new segment of e-commerce are obvious and more and more companies are 

switching to this model of doing business. 
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Resume - In this article key indicators of the volume of investment into fixed capital are analyzed, the share 

of direct foreign investments in Belarus is revealed. The interrelation of foreign investments and economic secu-

rity of the country is revealed. Elements of structure of economic security and also factors that influence attrac-

tion of foreign investments are allocated. On the basis of this research the author offered the strategy of attrac-

tion of foreign investments.  

Резюме - В данной статье проанализированы основные показатели объёма инвестиций в основной 

капитал, выявлена доля прямых иностранных инвестиций в РБ. Выявлена взаимосвязь иностранных ин-

вестиций и экономической безопасности страны. Выделены элементы структуры экономической без-

опасности, а также основные факторы размещения иностранных инвестиций. На основе данного ис-

следования автором предложена стратегия привлечения иностранных инвестиций.   

Introduction. Nowadays foreign investments influence economies of countries on the planet. One of the 

main roles among the conditions that impact on financial formation of the country is direct foreign investments. 

It is connected with the fact that direct foreign investments bear knowledge, technologies, the new ways of the 

organization of business–processes, a possibility of modernization of production, giving the chance of accelerat-

ing economic growth.  

Security of country under the influence of foreign investments. Foreign investments are very significant 

for effective formation of economy of the country. Investments can become rising in some fields of the industry 

and agriculture, and an economic situation in general. This processes promots strengthening of the general basis 

of economic and national security of the country. 


