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Summary. In order to explore the development of economic and cultural ex-
changes between Belarus and China, this paper combines the cultural exchang-
es between the two countries with the development of national economic strate-
gies by exploring the cultural backgrounds, cultural exchange fields, and eco-
nomic development relations between the two countries, and analyzes the impact
of the relationship between Belarus and China in cross-cultural exchanges and
economic development on the two countries.
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Summary. With the development and growth of various e-commerce plat-
forms .The sales and publicity of Qingyang apples through the network can not
only increase product sales and revenue, but also further expand the popularity
of products, increase the market share of products, which is of great significance
to the development and transformation and upgrading of Qingyang Apple indus-
try. This paper starts with the sales mode of Qingyang apple, so as to realize the
multi-level implementation of Qingyang Apple network marketing strategy, so as
to promote the further development of Qingyang apple industry.
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