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cultural changes as well as sturdy integration of the Internet and different social media has completely altered the way 
our lives are organized. Educational sector is not an exception. For over centuries, education has been reflecting the 
most significant and crucial transformations in our society and, of course, it has had to adjust to them. 

Main part. Regarding educational process, since the end of 20th century advanced technologies have been vastly 
implemented. For instance, nowadays we cannot imagine any class being held without computer supply: information is 
transmitted onto TV sets and PC displays, audio maintenance is done with the help of speakers, interactive whiteboards 
commonly replace chalk boards etc. Technologies have very close ties with almost every activity being performed 
during the class. We may even claim that such an integration was inevitable in terms of society’s development and 
educational sector had no choice but to adapt. 

As for advantages, we can definitely say that all that was mentioned above help to link our everyday life and 
education all together, which is very useful, especially due to the fact that this way learning becomes less academic and 
more focused on “trivial” things that surround us. Secondly, it definitely accelerates educational process: by abolishing 
lectures’ notes, by giving people who are involved in studying an opportunity to do more and more assignments with 
the use of different online platforms and websites etc.  

Providing some examples, we can speak of economics. Economics is closely connected with such humanitarian 
studies as Politics, Psychology, Sociology and many others, which means that it vicariously reflects all the changes 
within our society. Such changes happen all the time, and therefore educating in this field involves constant information 
and data updates. It is possible via modern technologies and the Internet. Students doing this specialty nowadays are 
able to receive the latest data, read relevant articles on the given topics, look through various magazines and journals, 
download educational aids straight from the Internet – they do not need to bother themselves going to the library, 
signing in the logbooks and spending hours in search of a necessary book or dissertation – modern world has rapidly 
simplified the process of getting information.  

One of the most important aspects of studying economics today is marketing. Marketing is an organizational 
function and a set of processes for creating, promoting and providing a product or service to customers and managing 
relationships with them for the benefit of the organization. The modern market is customer-oriented, and therefore 
attracting customers is a top priority. Large-scale advertising campaigns, targeting, personalized advertisements - all 
this has become possible only thanks to innovative technologies and the Internet. The culture of advertising and 
marketing is developing more and more actively, and therefore specialists in this field are increasingly in demand. 
Speaking about their teaching, it is worth saying that in the 21st century, teachers are provided with the full range of 
necessary tools when working in the classroom: they can use multimedia resources, refer to current cases in the field of 
promotion, but most importantly, illustrate theoretical materials with genuine advertising campaigns, which, of course, 
is a great incentive in obtaining modern education – relevant materials are of utmost importance.  

Speaking of disadvantages, it should be noted that although technology allows us to spend less time searching and 
constantly updating the information we receive, it also has a negative impact on the learning process. First of all, they 
affect such an aspect of learning as communication. The process of establishing and developing contacts between 
people implies the involvement of both verbal and non-verbal, the latter, unfortunately, is distorted, or even completely 
lost when using technology. Of course, attempts are being made in the modern world to improve the quality of 
communication through technology, and at the moment the non-verbal aspect of communication is being introduced 
into this type of rapport more actively, but it is not yet possible to replace full-fledged live communication. 

Innovative technologies, being an integral part of the life of modern society, can also influence the psychology of 
our thinking. Undoubtedly, technology helps people to perform fewer and fewer simple, near mechanical tasks, 
spending time on larger-scale ones that require certain knowledge and skills, but at the same time our brain simply loses 
the skill of rapid response and the ability to quickly solve the task. By focusing only on big goals, we lose the mobility 
of our thinking, which, of course, can negatively affect the educational process and our psychology as a whole. 

The last negative aspect that is worth noting is, of course, need of Internet connection and other technology supply. 
When talking about modern world, one way or another, we mean the availability of the necessary equipment, but do not 
forget that despite the high level of urbanization and the rapid development of technology, there are still educational 
institutions that are not able to provide students with everything necessary for the full integration of the digital aspect 
into the learning process which can lead to a number of difficulties during classes being held.  

Conclusion. Getting a high-quality education has always been considered the main priority and value in our 
country. Education does not stand still, but modernizes its achievements, focusing on a personal approach in the process 
of educational activity. Innovative technologies in education are a kind of mechanism by which new means and 
methods of the educational system are used, embodied in the real world. Concepts such as "interactive technologies and 
methods", "innovations", multimedia educational materials" have become an integral part of the educational process in 
our time. In the classroom, the use of information and communication technology allows the teacher to diversify the 
didactic material, allows them to achieve one hundred percent attention of the entire audience, regardless of the 
student's academic performance. On the positive side, it should be noted that technology increases students' motivation 
for cognitive activity, allows them to receive and consume more relevant and relevant information, and also creates a 
more comfortable psychological climate for students. Of course, advanced technologies still need to be improved in 
order to be even more efficient, but nowadays we have a great opportunity to see the whole educational system being 
altered for the better. 
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Abstract. This article deals with the concept of multimodality in teaching English to students of technical 
universities. Various methods of using multimodality in the classroom are proposed, and the possibilities of this type of 
teaching as a means of improving the effectiveness of the educational process are revealed. 
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Introduction. In the modern educational process, multimodal types of material presentation are becoming 
increasingly common. The widespread use of information and communication technologies and the active introduction 
of digital educational resources have led to changing the presentation of educational materials: the linear (printed) 
format has been replaced by a multimodal format, which is due to the combination of different sign systems. 

Main part. Multimodality denotes the recipient's ability to perceive information in multiple ways. It is a range of 
experiences made possible by the sense organs, or a type of sensory information perception system. Since its 
introduction in foreign linguistics by Kress and Van Leeuwen to describe polycode combinations, the term 
"multimodality" has found widespread application in various fields, particularly in communication theory and 
education. To retain and share the necessary information, multimodal communication integrates many ways of 
assimilation, creation, and interpretation of meaning by the target audience. Since it makes extensive use of network 
multimedia resources and other digital pedagogical tools, the educational environment is fundamentally multimodal [1]. 
This progressive transition from monomodality to multimodality was made possible by these tools. 

The fact that written and spoken communication are no longer the exclusive means of information transmission 
justifies the need for multimodal content creation in the context of teaching foreign languages. Different signs, such as 
verbal and nonverbal, alphabetic and non-alphabetic, as well as signs of various codes, such as font, color, symbols, 
etc., can be employed in the communication process, which can be oral or written. 

Textual information is combined with audio or video in modern digital communication methods, which show the 
convergence of signals from disparate coding systems [3]. In this regard, the digital learning environment should be 
built around the amalgamation of various media types, as learners will process and retain information more effectively 
and permanently when it is accompanied by sound or visuals in addition to traditional educational texts. 

The use of contemporary technologies has improved conventional teaching methods. Learning a foreign language, 
no longer requires a non-digital approach. In order to present material in the best feasible formats and sizes, educators 
actively use multimedia resources, including interactive films and photos, discussion boards, and online assignments 
[2]. Technology integration in education that works requires both subject matter content and pedagogical expertise. 

These days, text, images, audio, video, and presentations are heavily used in the classroom, reinforcing the 
expression of learning content. Meanwhile, websites, online courses, and applications on portable devices can be used 
as learning tools after class, providing excellent support for students' offline learning.  

Different educational resources have meaning and significance that are unique to each individual. The values and 
customs of society also have an impact on students. Motivational variables (e.g., parents' and friends' enthusiasm in certain 
spheres) also matter. Thus, one of the most challenging parts of choosing content for a class is taking into account personal 
tastes.  The degree to which students comprehend and accept the educational product is a crucial factor to consider. 

There are a number of reasons why teaching English with multimodality can be very successful. It first 
accommodates a variety of learning methods among the students. While some people learn best visually, others learn 
best audibly or kinesthetically. Teachers may engage all sorts of learners and improve the learning process by 
combining visuals, audio. 
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Furthermore, it facilitates students' comprehension and retention of novel vocabulary and grammatical structures. 
For instance, teachers can present a picture or a brief video clip that demonstrates a word in context rather than just 
teaching its meaning. Because the term is connected to an image or an action, it becomes simpler to remember. 

Thirdly, it offers chances for real language use. These days, a variety of digital tools and channels, including social 
media, online films, and podcasts, are used by people to interact effectively. Teachers can help students develop the 
abilities necessary to communicate effectively in the twenty-first century by introducing them to real-world language 
through the use of these digital technologies in the modern classroom [4]. 

Multimodality offers resources and opportunities that challenge conventional modes of communication and learning 
through the interaction of many technologies. Teaching with a reliance on multimodal content - illustrated magazine and 
newspaper materials, advertising texts, works of art (musical compositions, theatrical productions, etc.), video materials, 
computer programs and games, various websites, etc. is a new -  tool for foreign language teachers in the contemporary 
multimedia environment. Learners integrate multimodality with multimedia while analyzing a wide range of symbolic 
resources, including texts, languages, sounds, and colors. It is possible to describe multimodal foreign language teaching in 
a new media setting as an organic integration of multimodality theory with contemporary technology [1]. 
Conclusion. Multimodal material is highlighted as an efficient way to teach foreign languages. Working with 

multimodal texts benefits future specialists' professional training by helping them develop their ability to organize and 
interpret information, evaluate the semantic load of both verbal and nonverbal components, update their prior 
knowledge, create interdisciplinary connections, and form sociocultural stereotypes in the construction of various 
discourses.  
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Резюме. Цифровые технологии играют все более важную роль в различных областях нашей жизни, включая 
экономику и потребительское поведение. Одной из ярких и активно развивающихся сфер является система 
совместного потребления, которая реализуется через цифровую платформатизацию. В данной статье 
рассмотрен подход применения концепции совместного потребления к производственным предприятиям с 
помощью создания шеринг платформы для обмена между компаниями свободными фондами времени 
оборудования, рабочими и транспортными средствами. 

Ключевые слова: концепция совместного потребления, производственные предприятия, цифровая 
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Введение. Развитие цифровых технологий приводит к существенным изменениям в поведении 
потребителей в развитых и развивающихся странах, в том числе в России. Одной из ярких и активно 
развивающихся сфер является концепция совместного потребления, которая реализуется через цифровую 
платформатизацию.  

Цифровая экономика совместного потребления представляет собой класс систем распределения ресурсов, 
основанных на практике совместного пользования, которая координируется цифровыми онлайн-платформами и 
осуществляется отдельными лицами и коммерческими организациями с целью предоставления временного 
доступа к ресурсам без передачи права собственности, при этом генерируя денежную или неденежную 
ценность для участников. Цифровые системы совместного использования действуют в пространстве между 
традиционным обменом и формальными рынками [1]. 

За последние несколько лет экономика совместного потребления повлияла на изменение обмена между 
людьми и проведения транзакций в цифровых пространствах. Влияние концепции совместного потребления не 
ограничивается только цифровой трансформацией некоторых отраслей. Ее воздействие является системным и 
многоаспектным, поскольку она не просто улучшает определенные показатели, но и трансформирует 
экономические отношения в различных сферах: городская среда, городской общественный транспорт, 
междугородние перевозки, туризм, аренда коммерческой недвижимости и оборудования [2]. Показателем этого 
является объем шеринговой экономики в России, который в 2020 году превысил триллион рублей и 
продолжает расти [3]. Так, «объем российского рынка совместной мобильности, куда можно отнести 
каршеринг, кикшеринг (прокат самокатов) и велошеринг. в 2023 году составил порядка 86 млрд. и будет расти 
примерно на 32% в год в 2023-2028 гг. – быстрее такси (+7% в год) и аренды автомобилей (+9%) и может 
достичь порядка 350 млрд. рублей к 2028 году» [4].  

Цифровая платформатизация способствовала становлению и эволюции систем совместного потребления. 
Она создает новые возможности для обмена ресурсами и услугами, преодолевая традиционные ограничения и 
упрощая процесс взаимодействия. Стоит отметить, что цифровая платформатизация способствовала 
увеличению масштабов и разнообразия систем совместного потребления, привлекая все больше участников и 
предложений. 

Основная часть. Практика совместного использования оборудования активно применяется в технопарках. 
Однако данный подход к совместному пользованию оборудованием следует применить в рамках 
взаимодействия нескольких предприятий – например, внутри группы взаимосвязанных предприятий, холдинге, 
в совместных предприятиях и т.п. 

Для эффективной реализации концепции межорганизационного совместного потребления 
производственных предприятий требуется создание цифровой платформы, которая обеспечит обмен 
информацией между участниками относительно их производственных возможностей, заказов и потребностей. 
На данной цифровой платформе предприятия смогут обмениваться свободными фондами времени рабочих, 
оборудования, а также транспортными средствами [5]. Платформа оптимизирует этот процесс посредством 
алгоритмической или цифровой фильтрации, оценки и поиска. 

Разработать шеринговую платформу для реализации концепции совместного потребления в группе 
взаимосвязанных предприятий целесообразно самому юридическому лицу. При этом пользоваться платформой 
смогут предприятия, входящие в эту группу. В дальнейшем, при успешной и налаженной работе системы, 
можно будет рассмотреть возможность расширения диапазона участников платформы и заключения контрактов 
с другими иными компаниями.  

В этом случае, так как платформа будет разрабатываться для конкретной группы взаимосвязанных 
предприятий, процент от заключения сделок по аренде оборудования и/или транспортных средств, а также 
договору возмездного оказания услуг в случае трудовых ресурсов, взиматься не будет.  


