4. Cost of optimization. Production of cosmetics remains profitable when
optimizing products and minimizing costs.

This business has its own disadvantages. There are high costs of develop-
ment, production and packaging. All products must meet approved quality
standards. This will require high research and development costs.

So, import substitution in the cosmetics industry is an important and prom-
ising trend that allows domestic brands to produce high-quality and affordable
cosmetics. When choosing products, it is necessary to consider their composi-
tion, quality and effectiveness, as well as pay attention to reviews and recom-
mendations of experts.

Conclusion. Cosmetics manufacturing is among expensive and elite busi-
nesses. The demand for quality products always remains high, including goods
of exclusive and natural performance. Women cannot refuse the means to main-
tain beauty and youth under any circumstances. Given the above, this business
will always remain at the peak of popularity.
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VJIK 338.1
BUSINESS MANAGEMENT IN THE MODERN WORLD ECONOMY

0. C. Tepeumuwesa, cmyoeum epynnot 10507220 ®MMII FHTY,
HayyHblil pyKogooumenv — kano. neo. Hayk JI. B. Conosvesa

Pe3srome — 6 oannoi cmamoe KpamiKo paccmMompeHrsl Kjirouesvle acCneKkmbl
6edeHUsl Ou3Heca 6 COBPEMEHHOU MUPOBOU IKOHOMUKE, NOOYEPKHYMA Badic-
HOCmb aéanmauuu K Nnepemer4usbiM pPblHOUYHbIM YCA0BUAM U UCNOJIb306AHUE
uﬁﬁoeauuz} ons YCcneutHozo passumusil KOMnaHuu.

Resume — this article briefly examines the key aspects of business manage-
ment in the modern global economy, emphasizes the importance of adapting to
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changing market conditions and using innovations for the successful develop-
ment of the company.

Introduction. Business management in the modern world economy often
faces its own set of specific problems. However, individuals who have the op-
portunity to run a business nowadays, besides facing challenges, also have a
large number of business-opportunities. With the development of technologies,
changes in consumer behavior, and globalization, companies constantly have to
adapt to stay ahead of competitors. In this rapidly changing environment, it is
crucial for companies to remain flexible and open to innovation.

Main part. One of the key factors in conducting business in the modern
economy is various advanced technologies. Companies need to invest in the lat-
est tools and software to optimize processes and enhance overall efficiency.
From cloud computing to artificial intelligence, technologies are changing the
way businesses are conducted. Companies that embrace innovation are able to
gain a competitive advantage and stay relevant in the fast-changing market.

Globalization is another important aspect of the modern world economy.
[1] With the advancement of e-commerce and digital communications, enter-
prises are no longer confined to specific boundaries. They can reach customers
worldwide and enter new markets.

However, with such global coverage, there is a need to understand different
cultures, rules, and customs. Only those companies that can navigate in the most
diverse conditions can truly expand their business widely [2]. Consumer behav-
ior also plays an important role. With the emergence of social networks and
online reviews, customers have more opportunities than ever before. Companies
need to listen to their customers, respond to feedback, and provide something
new for consideration. Success is achieved by those who can build strong rela-
tionships with their customers and collaborate with other companies.

Conclusion. In conclusion, conducting business in the modern world econ-
omy requires companies to have the ability to adapt, be innovative, and focus on
the customer. By using technologies, understanding globalization, and establish-
ing connections with customers, companies can thrive in this constantly chang-
ing "business world". It is important for businesses to stay ahead of competitors
and constantly evolve to meet the demands of the modern consumer. Only with
the right strategy and thinking can companies succeed in the modern global
economy and achieve their goals.
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VJIK 659.1.01
INFLUENCE OF MARKETING ON THE CONSUMER DEMAND

M. M. Tpyxon, cmyoeum epynnot 10504222 OMMII BHTY,
HAyyuHblll pyKosooumes — cmapuuil npenooasameins I. B. Ilpuovinbckan

Pesrome — ocnosnoul yenvio 0anHol HAyyHOU pabomol A611emcs paccmon-
penue moeo, Ko20a MAPKEMUHZ 6AJICEH 6 Hawel N06CeOHEBHOU AHCUHU.

Resume — the main purpose of this scientific work is to consider when mar-
keting is important in our daily life.

Introduction. Marketing is one of the most important elements of a suc-
cessful business and its impact on consumer demand cannot be underestimated.
Consumer demand is the amount of market demand for a particular product or
service, which is influenced by many factors such as price, product quality, ad-
vertising, product variety and customer service.

Marketing includes a number of activities aimed at attracting and retaining
customers, increasing sales and improving the company's image. It includes a
number of tools and techniques such as market analysis, target group identifica-
tion, development of marketing strategies, advertising, promotion of goods and
services, and market research.

Main part. One of the most important ways in which marketing influences
consumer demand is by increasing consumer loyalty to a product or service. A
well-designed and implemented marketing campaign can show potential cus-
tomers all the advantages of a product, learn about their needs and requirements,
adapt the product to them and thus increase demand for the product or service.
Another important factor in the influence of marketing on consumer demand is
pricing. Through marketing, companies can set the most favorable prices for
their products, thereby attracting more customers and increasing sales. Through
marketing, products and services can stand out in the marketplace and create a
competitive advantage over others. All of these factors combine to have a strong
influence on consumer demand. Companies that invest in marketing for product
development can increase their market share, offer consumers new perspectives
and create demand for their goods and services.

Therefore, the impact of marketing on consumer demand cannot be ig-
nored. Companies that realize the importance of marketing succeed in increasing
their market share, attracting new customers and increasing sales. Marketing is
not just advertising and promotion, but a comprehensive and systematic man-
agement of all aspects of business in order to meet customer needs and increase
company profits. The influence of marketing on customer demand is realized not
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