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EXPLORING THE RELATIONSHIP BETWEEN TECHNOLOGY AND
ECONOMIC GROWTH

A. P. Casuyk, cmyoeum epynnot 10507220 ®MMII BHTY,
HayyHwll pyKkogooumens — kauo. neo. nayk JI. B. Conosvesa

Pesztome — 6 oannot cmamove pacemampueaemcs, KAK mexHojlocuu coenanu
npoyecc 8vblx00a HA MeXCOVHAPOOHbBLU PLIHOK npowe 01 Ou3Hecd, 0Ka3ae npu
smom boavuoe eausHue Ha IKOHOMUK)/ . Aemopww ObLI0 6blA6JIEHO, UMO MEXHO-
02Ul OetcmeumesibHo OKa3aJiu MOWHblIZ MoOJIYOK 6 paseumuu 3KOHOMUKU, d
mak srce Yyiayuuuiu ypoeeHb JCUSHU.

Resume - this article examines how technology has made the process of en-
tering the international market easier for businesses, while having a great im-
pact on the economy. The author revealed that technology has really provided a
powerful impetus to the development of the economy, improved living standards.

Introduction. In our world today, it is difficult to imagine life without
technology. After all, all economic booms have occurred only thanks to rapid
technological progress. The purpose of this article is to explore the relationship
between economics and technology. First of all, technological progress has af-
fected a large number of sectors. Machine learning, automation of equipment
and, in general, digital technologies have given a powerful impetus to the devel-
opment of the modern economy [1]. Digital technologies have increased labor
productivity at enterprises, increased the competitiveness of companies, reduced
production costs, and also influenced the economic growth of enterprises as a
whole. Secondly, technology has contributed to the development of the Internet,
which has helped connect consumers and businesses around the world, thereby
opening up new markets and increasing international trade.

Main part. Technology has made it easier for businesses to enter the inter-
national market and sell their goods or services, which has had an even greater
impact on the economy. In addition to the work of enterprises, technology has
improved infrastructure, as well as telecommunications and transport systems.
The development of smart cities and infrastructure has contributed to rapid eco-
nomic growth, capable of providing better living conditions and attracting in-
vestment [2]. Over the past couple of years, there has also been rapid growth in
the financial sector, which has led to the emergence of powerful financial tech-
nologies. Financial technology has transformed, making the transaction system
faster and banking applications secure and accessible to everyone. The devel-
opment of the financial sector has enabled companies, individuals and others to
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participate in economic activities and contribute. Also, it is necessary to take in-
to account the impact technology has on education and the development of hu-
man capital. Various kinds of training courses, online learning, and digital re-
sources have made learning more accessible. After all, with a strong desire, you
can fully learn a profession and all this is thanks to technology.

Conclusion. As a result, technology plays a key role in the development of
the modern economy. From minimizing costs to increasing productivity, from
connecting the Internet to the first training course. It is worth believing that
technology will continue to bring new things to everything and stimulate further
economic growth,
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NETWORK MARKETING
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Pesztome — 6 oannoi cmamoe pacemampuearomcs nepcneKkmuesbl pa3eunusl
cemesoco mapkKkeniuunea 6 COBPEMEHHOM mupe.

Resume — the article describes the prospects for the development of net-
work marketing in the modern world.

Introduction. Network marketing is also called multi-level marketing
(MLM), which in principle best reflects the nature of this solution. Simply put:
this term refers to a specific type of sales, consisting in the acquisition of traders
who independently recruit subsequent sellers, thereby creating the widest possi-
ble sales network.

This is a ladder, at the top of which is, of course, the owner of the compa-
ny, and at each level there are people who have reached a certain level of sales.
Almost anyone can start, and the network of customers they will create, as well
as the number of people they will hire to work, will affect their sales results. In
such a system, of course, those at the top (and there are few of them) earn the
most, and those at the bottom earn the least (or do not earn at all).

Main part. The history of this type of sales is associated with the name of
the American Carl Renborg, whose realized ideas turned into a sales concept
called network marketing. In 1933, the Renborg company was engaged in the
production of dietary supplements. Let's remember that these were the years of
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