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Резюме – статья исследует текущее состояние бизнеса, проблемы, 
такие как технологии, устойчивость, глобализация и создание бренда, и 
рассматривает преимущества и вызовы, связанные с этими стратегиями 
для компаний. 

Resume – the article explores the current state of business, issues such as 
technology, sustainability, globalization, and brand creation, and discusses the 
advantages and challenges associated with these strategies for companies. 

Introduction. The modern world is characterized by rapid technological ad-
vancements, globalization, and changing consumer behaviors. In this article, we 
will explore the challenges and opportunities presented by the current state of 
conducting business operations in the present-day society. 

Main part. One of the biggest challenges is the increasing competition from 
both local and global players. To stay competitive, businesses need to adopt strat-
egies that enable them to differentiate themselves from their competitors and offer 
unique value to their customers. Embracing technology is one strategy that can 
help businesses improve their efficiency and productivity. With the rapid ad-
vancements in technology, businesses that fail to keep up risk losing their com-
petitive edge. By embracing technology, businesses can automate processes, re-
duce costs, and improve their ability to serve customers. Another important strat-
egy for businesses in the modern world is to focus on sustainability. Consumers 
today are increasingly conscious of the impact that products and services have on 
the environment and are demanding more sustainable and ethical options. Busi-
nesses that prioritize sustainability in their operations and supply chain are likely 
to attract more customers and build a positive reputation in the marketplace. Ex-
panding globally is another strategy that can help businesses take advantage of 
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the opportunities presented by the global market. With the rise of e-commerce and 
other digital technologies, businesses can reach customers all over the world and 
tap into new markets. However, expanding globally also requires careful planning 
and consideration of cultural differences, regulatory requirements, and other fac-
tors. Building a strong brand is also crucial for businesses in the modern world. A 
strong brand can help businesses differentiate themselves from their competitors, 
build trust with customers, and create a loyal customer base. To build a strong 
brand, businesses need to focus on delivering high-quality products and services, 
providing excellent customer service, and engaging with customers through social 
media and other channels. However, adopting these strategies also presents chal-
lenges for businesses. For example, implementing new technologies can be costly 
and require specialized knowledge and expertise. Focusing on sustainability may 
require significant changes to a company's operations and supply chain, which 
can be time-consuming and resource-intensive. Expanding globally also requires 
careful planning and investment in areas such as logistics and market research. 
Building a strong brand requires ongoing effort and investment in marketing and 
branding activities. 

Conclusion. By adopting these strategies, businesses can succeed in the dy-
namic and competitive modern world. However, careful planning and understand-
ing of the cultural and legal differences in new markets is crucial for successful 
global expansion. Successful global expansion requires a combination of careful 
planning, cultural understanding, and investment in key areas such as logistics 
and marketing. By taking a strategic approach to global expansion, businesses can 
tap into new markets and opportunities, while also managing the risks and chal-
lenges associated with operating in new and unfamiliar environments. 
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