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Technology is rapidly evolving, and this has a significant influence on
consumer behavior. In a rapidly changing world where innovation is becoming a
part of everyday life, consumers are adapting to new conditions, leading to a
transformation of their habits and preferences.

Modern trends such as the growth of e-commerce, the active use of mobile
applications and social media, as well as the implementation of artificial
intelligence and big data, create new opportunities for interaction between brands
and consumers. However, these changes also present certain challenges: How
should companies respond to new consumer demands? How are traditional
management systems changing? How can customer loyalty be maintained in a
highly competitive environment?

Understanding how technology influences consumer behavior is especially
relevant in light of current trends. It allows businesses not only to adapt to new
conditions but also to anticipate customer expectations — a key factor for success
in today's world. This research focuses on analyzing the changes in consumer
preferences under the influence of technology.

New technologies have radically changed marketing strategies, shifting the
focus from traditional methods to digital ones. Previously, in the era of offline
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commerce, the main emphasis was on tangible marketing: promotional
campaigns, ‘“word-of-mouth marketing”, banners, attractive window displays,
and convenient store locations with high foot traffic.

Today, while these methods haven't lost their importance, they are
complemented and enhanced by digital tools. With the development of
technology, social media has become the primary channel for interacting with
consumers. Special offers, new products, and promotions are all announced and
promoted online. Social media platforms (Instagram, TikTok, Facebook) have
become the main source for recruiting personnel, promoting offers, shaping brand
image, and engaging directly with consumers.

“Word-of-mouth marketing” has transformed into online recommendations —
a faster and broader-reaching, yet less controlled format [2].

The path to purchase has changed. Until recently, it was predominantly offline
and limited to local stores. Today, online marketplaces (Wildberries, Ozon) and
e-commerce have expanded consumer choice. This multi-channel approach
intensifies competition and complicates consumer interaction, increasing the skill
requirements for personnel. Standard active sales skills are no longer sufficient —
new approaches are needed, including the ability to anticipate needs, track trends,
and offer relevant products.

Modern technologies, by influencing human resource management, indirectly
but significantly change consumer behavior. Streamlining processes, increasing
employee engagement, and supporting decisions based on big data, mobile
applications, social media, and cloud solutions - all contribute to improved service
quality, which in turn affects consumer perception.

For example, the use of big data for optimizing hiring (like Google) allows
companies to attract more qualified specialists, thereby enhancing customer
service levels. Mobile applications (like LinkedIn Recruiter) simplify recruiting,
ensuring quality service. Feedback platforms (like 15Five and Lattice) promote
more effective employee development through regular feedback, ultimately
improving customer interaction quality. Online training (like Coursera and
Udemy for Business) increase employee competencies. Automated systems (like
Deputy and When | Work) optimize work scheduling, increasing service
availability for customers [3].

The implementation of these technologies boosts HR management efficiency
and employee satisfaction, which improves company productivity. This, in turn,
reflects on service quality and leads to greater consumer loyalty, increased
purchases, and active brand recommendations [1].

Thus, the development of new technologies significantly influences consumer
behavior by changing the ways of searching in which they search for, select, and
purchase goods and services. This process, like any global transformation, has
both advantages (instant access to products and services, a wide selection,

253



convenience of online services) and disadvantages (difficulty in capturing the
attention of discerning consumers, high demands for quality and speed of service,
and increasing competition). It is crucial for companies to effectively use
technology, adapting to new market conditions and customer needs, in order to
successfully compete and strengthen their brand.
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B omnpeneneHHbII MOMEHT XHU3HU Yy YEIOBEKa BO3HUKAET HEOOXOIUMOCTHh
c/ienaTh BXXHBIN BEIOOD B CBOEH HM3HHU. YUach B IIKOJIE, peOCHOK HaXOIUTCs Ha
MIOJTHOM MaTepUalIbHOM 00ECIIeYeHHH POIUTENEH, U, COOTBETCTBEHHO, BOIIPOC O
caMopean3ali CTOUT He Tak ocTpo. OHAKO, IEPBBIM “IIaroM OCO3HAHHOCTH
CTaHOBHUTCS BBIOOp HampaBJeHUs cBoero Oyayiiero oopaszosanus. CTONT OTMe-
TUTb, YTO TEXHUYECKOE 00pa30BaHNE HA COBPEMEHHON apeHe CTaHOBUTCS CTpa-
TETNYECKUM MTPUOPUTETOM MHOTHX TOCyapcTB. ['ocy1apcTBO CTaBUT Mepes co-
0ot ompeneNeHHbIe TENTN, BaKHOE MECTO M3 KOTOPBIX 3aHUMAIOT BHICOKAS TIIO-
OampHasi KOHKYPEHTOCIIOCOOHOCTh ¥ TEOIONHMTHYECKas BBDKHBaeMOCTH [1, c.
1389]. st MOCTHMKEHUS TIOCTABICHHBIX Ieiel, HeoOX0auMa pean3amus mo-
CTaBJICHHBIX IIE€pe] TOCYAapCTBOM M COIyMoM 3afad. OmHOW M3 TakWX 3a/1ad
SIBIISICTCS M3YUCHNE WHOCTPAHHBIX SI3BIKOB CTYJCHTAMH BBICIINX yYeOHBIX 3aBe-
JIeHu} (anee — By3).

Oco0oe BHUMaHKE yJelseTcsl TEXHUUECKUM By3aM, TaK Kak crenuguka usy-
YaCeMbIX JUCHUIIJIUH OTINYACTCA OT T'YMaHUTAapHbBIX, KOTOPbIC Han60nee CBA3aHBbI
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