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Abstract:

With the development of the national economy and society, the de-
mand for visual communication design professionals is growing and the
positions are becoming more and more specific. The future of education
should focus on talent training, to adapt to the demand for segmented job
talents, to enhance the employability of students, and to promote profes-
sional enhancement.

The goal of vocational education is to train ‘high-quality technical tal-
ents who master new technologies and have high skills’. The goal of teach-
ing new technologies and skills requires vocational colleges and universi-
ties to keep pace with the times, adapt to market demands, adjust their
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curriculum systems in accordance with market changes, and train high-
quality specialists who meet the needs of local economic development.

1. Characteristics and market demand of visual communication major :

The main specialised courses offered in the Visual Communication De-
sign Specialism are Logo Design, VI Design, Typography, Packaging De-
sign, Bookbinding Design and Instruction Manual Design. Each course
runs in parallel and students must be proficient in them. Due to the limited
ability of the students themselves and the short time in school, it is very
difficult to complete so many courses [1]. At present, most of the gradua-
tion designs of visual communication design majors are completed with
the help of computers, and for students, the mastery of graphic software is
an important embodiment of students' employability. Influenced by the
undergraduate teaching curriculum, most of the high schools set less
teaching hours for software courses, and students don't have enough time
to study, which leads to students' poor practical ability.

According to the different professional fields set up the corresponding
core course module, forming an academic system aimed at the cultivation
of practical ability in the professional field [2].

The current objectives and tasks of art and design professional training
in China are closely related to the needs of the industry and the develop-
ment of modern Chinese economyOummo6ka! McTOYHHK CCBLIKH He
Haii/ieH..

In order to achieve this goal, it is necessary to provide students with a
high-quality and modern education that includes an in-depth study of the
theory and practice of art and design, the use of modern techniques and
tools, and the development of creativity and innovative thinking.

Profession Rescarch

1. — Competency diagram of personality
Note. — Source: [2]

Enterprise
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2. The goal of vocational education for Chinese art design professionals

2.1 The main goals of vocational education for art designers in my
country include:

Train in the fundamentals of art and design and develop professional
skills in this field, including the use of modern tools and techniques.

Develop creativity and innovative thinking, the ability to create origi-
nal design solutions, and the ability to work in teams and interact with
clients.

Training in the fundamentals of marketing and project management so
that graduates can work effectively in a commercial environment and
manage art and design projects.

Studying the international standards and cultural differences in art and
design enables graduates to work in an international environment and
adapt to different cultural backgrounds.

Develop professional skills in the field of visual communication, in-
cluding graphic design, interface design, packaging design, branding de-
sign, etc.

Develop the ability to use data and analytics to make Design decisions
and evaluate the effectiveness of design projects.

Art and Design education in China is provided by higher education in-
stitutions and vocational schools. It equips students with both theoretical
knowledge and practical skills [3]. Many universities have joint programs
with major companies and brands, which enable students to acquire hands-
on experience within the framework of real projects [4].

Summarize:

In today's rapid economic development, the design market demand for
visual communication design professionals is also changing rapidly, as a
vocational school must take the initiative to adapt to the changes in the
market position, dynamic adjustment of the curriculum system, personnel
training objectives are more clear, the curriculum structure is more scien-
tific and reasonable, so as to improve the quality of teaching and learning
efficiency, and to enhance the employability of students. The purpose of
professional curriculum reform is not to destroy the existing curriculum
system, but to make appropriate adjustments to the core curriculum of the
profession, reflecting the vocational education concept of ‘student-centred
and employability-oriented’ in vocational education.
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AHHOTaALM:

PaccmatpuBaroTCs BOIPOCH KPEATUBHOCTH KaK ITOKA3aTels KOHKY-
PEHTOCIIOCOOHOCTH CTYACHTa — OyIyIIEro creruaincTa; 0003Hav4aeTcs
HMCTOPUYECKHIA aCMEKT MOHATHUS «KPEATUBHOCTHY; 0000IAIOTCS MOJIEITH
KpEaTUBHOCTH YEJIOBEKA B PA3TUIHBIX HCCIIEOBAHMSIX.

Crnienpanucty, CriocoOHOMY OTBEYaTh BBI30BAM COBPEMEHHOTO OOIIe-
CTBa, HEOOXOMMO Pa3BUBATh PA3IMYHBIC HAIIPEeAMeTHbIe yMeHus. OHIM
13 YMEHHI, 00ECTICUMBAIOITIX YCIICITHYIO Kaphepy YEITOBEKa, SBIISIETCS Kpe-
aTUBHOCTB. M3/1aBHa KPEaTMBHOCTH CIIOCOOCTBOBAJIA MTPOTPECCy YeIoBeUe-
CTBa: IMOMOTaJIa OXOTUTHCS Ha JIOOBIYY C TIOMOIIBIO PA3JIMYHBIX JIOBYIIEK,
n300peTaTh HOBBIE OPYIVSI TPY/AA U BEINTPHIBATH BOMHBI C IIOMOIIIBIO pa3iiid-
HBIX XUTPOCTEH KaK Ha Toye 0051, TaK U B THUTY Bpara.
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