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OIIMCAHME CIIEHUAJIBHOCTH

benapych siBisieTCA CTpaHOU C OTKPBHITOM SKOHOMUKOM. [Tomasistoniee
OOJBIIMHCTBO OEOPYCCKUX MPEANPUATUN OCYIIECTBISIOT AKTUBHYIO
BHEITHEAKOHOMHUYECKYIO AesTeNbHOCTh. Kpome Toro, B ctpane paboTarot
COBMECTHBIE MPEANPUITHS (CO CMEIIAaHHBIM KallMTaJIOM U3 JIBYX U OoJee
CTpaH) U UHOCTPAHHbIE IPEANPUATHS, HA KOTOPHIX pabOTaIOT, B TOM YHCIIE,
rpaxxaane benapycu. To co3gaeT BhICOKYIO MOTPEOHOCTD B CIICIUATUCTAX-
MEXyHApOIHUKAX: MEHEIKEepax, IKOHOMHUCTAX, MAPKETOJIOrax U JIp.

Bynymiue criennanucTsl MOMy4YaroT 3HaHUS O TUHAMUKE M HAIPaBICHUIX
Pa3BUTHSI MUPOBOW SKOHOMUKH, MEKIYHAPOAHOMY MEHEHKMEHTY,
JEeSITeTLHOCTH COBMECTHBIX U MHOCTPAHHBIX MPEANPUATUN, ICUXOJIOTUN
yIPaBJICHHS] HA OCHOBE HAIMOHAIBHBIX MEHTAIUTETOB, COLIMOJIOTUU, PA3BUTHS
U CTPYKTYPUPOBAHUS MEXKTYHAPOHOTO PhIHKA, & TAKXKe B 00J1acTU
IPOU3BOICTBEHHBIX TEXHOJIOTUM, JIOTUCTUKHU, Pacpe/Ie]ICHUS] TOBAPHBIX U
(MHAHCOBBIX MOTOKOB, BEHUYPHOU JIEATETLHOCTH, TPYIOBOTO MIpaBa,
UH(GOPMAITMOHHBIX TEXHOJIOTHH U JIp.

BrimyckHuku MOTYT paboTaTh MEHEKepaMHu (OT HayaJIbHUKA y4acTKa J0
JTUPEKTOpPa), IKOHOMUCTAMH (B IKOHOMHUYECKHX, IJIAHOBBIX U CHA0KEHYECKUX
OTJIeJIax ), MapKETOJO0TaMH, UMUKMEUKEepaMH, CIICIIHAIMCTaMU T10 peKIaMe,
PR-pestensHOCTH, OpEHAUHTY, 10 MHHOBAITMOHHON U MHBECTUIIMOHHOMN
JEATEIbHOCTH, KOHCYJIbTAaHTAMM MPEANPUATHI 110 BOIIPOCAM
KOHKYPEHTOCTIOCOOHOCTH Ha MEKIYHAPOHOM PBIHKE U JIp.



SPECIALITY DESCRIPTION

Belarus is a country with an open economy. The vast majority of Belarusian
enterprises carry out active foreign economic activity. In addition, there are
joint ventures (with mixed capital from two or more countries) and foreign
enterprises operating in the country, including Belarusian citizens. This
creates a high demand for international specialists: managers, economists,
marketers, etc.

Future specialists gain knowledge about the dynamics and directions of the
global economy, international management, the activities of joint ventures
and foreign enterprises, the psychology of management based on national
mentalities, sociology, development and structuring of the international
market, as well as in the field of production technologies, logistics,
distribution of commodity and financial flows, venture activities, labor law,
information technology and others.

Graduates can work as managers (from the head of the site to the director),
economists (in economic, planning and supply departments), marketers,
image makers, specialists in advertising, PR, branding, innovation and
investment activities, consultants of enterprises on issues of competitiveness
in the international market, etc.
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ITpowmr:

JTVHAMUKA W HAMPABJICHUS PA3BUTUS MUPOBOUW 3KOHOMUKH,
MEXIYHAPOIHBIA MEHEKMEHT, IEATEIIbHOCTh COBMECTHBIX U
MHOCTPAHHBIX MPEANPUATUI, ICUXOJIOTHS YITPABJICHUS HA
OCHOBE HaIlMOHAJIbHBIX MEHTAJIUTETOB, COIUOJIOTHS, PA3BUTHE
Y CTPYKTYPHUPOBAHUE MEKTYHAPOJIHOTO PHIHKA
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dynamics and directions of development of the global
economy, international management, activities of joint
ventures and foreign enterprises, psychology of management
based on national mentalities, sociology, development and
structuring of the international market
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