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benopyccknil HAIMOHAJIBHBIA TEXHUYECKUN YHUBEPCUTET

Hayunast oubnuorexa BHTY

(105 - 00)

N cToprdeckass WIUTIOCTPUPOBAHHAS KOJIICKIIUS

MAPKETHHI'.
MAPKETHUHTI NPEJANPUATUNA TPOMBIIIJIEHHOCTH
YEPE3 105 JIET

MARKETING.
MARKETING OF INDUSTRIAL ENTERPRISES
105 YEARS LATER

Cocrasutenp B.B. Bunanuek

CreHeprupoBaHO UCKYCCTBEHHBIM UHTEJUIEKTOM
Created with Al

Muuck BHTY 2025



OIINCAHUE CIIEUAJBHOCTH
Texct crenepupoBan ChatGPT 4o

Bynyuive ciennaaucTsl B 00J1aCTH MapKETHHT A ISl IPOMBIIIJIEHHOCTH OBIAACIOT
HABBIKAMM pa3padOTKHU U pean3alii MapKETUHTOBBIX CTPATEruil,
aJaNTHPOBAHHBIX MO BBICOKOTEXHOJOTHYHBIE IPOU3BOJICTBA Oy AyLIETO.
BBIITyCKHUKHM CMOTYT yCIIEIIHO UHTErpupoBath U T-pemenus 1 aHanu3a pblHKa,
NpeIcKa3aHus MOTPEOUTENbCKUX TEHAECHIIMHI, a TAKKE UCIIOJIb30BaTh
MCKYCCTBEHHBI MHTEJUIEKT 7151 (POPMHUPOBAHUSI HHHOBALIMOHHBIX PEKJIAMHBIX
KaMIaHWi U yIpaBieHUs: OpeH1aMU Ha TJI00AJIbHBIX, a TAK)KE MEKIIJIAHETHBIX
PBIHKAX.

KuiroueBbie HanpaBJieHUsI IOATOTOBKM:

» Co3taHre MapKETHHIOBBIX CTpAaTeruil ¢ ucnosb3zoBanrueM MU u Helpoceren mis
IIPOTHO3UPOBAHUS TOTPEOUTENBCKOTO MOBEACHUS.

* aTerpanus TeXHOJIOrui JONOJIHEHHOW U BUPTYAJIBHOW PEAIbHOCTH B
MAapKETHHIOBBIE U PEKJIaMHBIE KAMIIAHUH.

* AHanu3 OONBIIKMX JAHHBIX JJIA ONPENEIeHUs U ONTUMHU3ALUH JIOTUCTUKH, CObITa U
KOMMEPUYECKHUX ITPOLIECCOB.

* Pa3zpaboTka peksiaMHbIX 1 OpEHAMHIOBBIX PEIICHUH I MEXKIUIaHETHBIX U
IJI00QJIbHBIX PHIHKOB.

* DKOJIOTUYHBIA MAPKETHUHT U CO3/1aHKE OPEHAO0B C YYETOM YCTOMYMBOIO Pa3BUTHS
Y DKO-MHHOBAIUU.

TexHoJsioruvyeckasi 0a3a:

* nTemiexTyanbHbIe CUCTEMBI JIsl aHATIU3a PhIHKA U TOTPEOUTEIIbCKOTO
noBeJIeHUs ¢ ucnosb3oBanueM MU u 00X TaHHBIX.

* [Inardgopmsl 17151 CO3/1aHKs BUPTYaTbHBIX U IOMOJHEHHBIX PEKIAMHBIX KaMITaHU.
* JJaGopaTtopuu 11151 pa3paOOTKHU U TECTUPOBAHUS MAPKETUHTOBBIX U PEKJIAMHBIX
pPELIEHNH C UCTIOJIBb30BAHUEM HEMPOCETEBBIX TEXHOJIOTHA.

» O0J1auHbIe CUCTEMBI JIJIsl UHTETPpallii MAPKETUHTA C JIOTUCTUKON U COBITOM
MPOAYKITUH.

Kpasnduxkanus:
"NHxeHep o MapKETUHIOBBIM CTPATErusIM U KOMMYHUKALWAM IS
IMPOMBIIUIEHHOCTH C TITyOOKMMH 3HAHUSMH B 00JIaCTH HUPPOBBIX TEXHOJIOTHIA."

TpynoycrpoiicTBo:

* PazpaboTka MapKETUHIOBBIX CTPATErHil 11 KPYIHBIX MPOU3BOICTBEHHBIX
NPEANPUATANA U IPOMBIIUIEHHBIX KOPIIOPALUH.

* PyKOBOJICTBO MapKETUHIOBBIMH U PEKJIAMHBIMU areHTCTBaMH, OTAEIaMH cObITa U
KOMMEPUYECKOH JAEATEIBHOCTH.



* BHenpenue U T-peiennii 1 TEXHOJIOTUM IS YIIYUYIICHUS JIOTUCTUKHA U
ONTUMHU3ALMNA BHEITHEAKOHOMHUYECKUX CBA3EH.

» Co3taHre MapKETUHTOBBIX CTPATETHH I SKOJIOTMYECKH YCTOMYUBBIX IIPOTYKTOB
U OpeHI0B Ha rI100aTbHOM U MEXKIIIAHETHOM PBIHKAX.

IlepcnekTuBbBI:

Brinyckauku 0yayT BocTpeOOBaHbl B MHHOBAIIMOHHBIX KOMITAHUSIX, 3aHUMAIOLUXCS
pa3BUTHEM OPEHIOB M PEKJIIAMHBIX CTPATETUH JJIs MPOMBIIUIEHHOCTH, a TaKkKe
CMOT'YT IPUMEHUTH CBOU 3HAHUS JI CO3/IAHUSI MAPKETUHTOBBIX SKOCUCTEM,
CIOCOOCTBYIOIIUX YCTOMYMBOMY Pa3BUTHIO U MHTETPAIlMU HOBBIX TEXHOJIOTUH B
KOMMeEpYECKHE MPOIIECChl Ha TJI00aIbHOM YPOBHE.

SPECIALITY DESCRIPTION
Text generated by ChatGPT 4o

Future specialists in the field of industrial marketing will master the skills of
developing and implementing marketing strategies adapted to the high-tech industries
of the future. Graduates will be able to successfully integrate IT solutions for market
analysis, predicting consumer trends, and using artificial intelligence to generate
innovative advertising campaigns and brand management in global as well as
interplanetary markets.

Key areas of training:

* Creation of marketing strategies using Al and neural networks to predict consumer
behavior.

* Integration of augmented and virtual reality technologies into marketing and
advertising campaigns.

* Big data analysis to identify and optimize logistics, sales, and commercial
processes.

* Development of advertising and branding solutions for interplanetary and global
markets.

* Eco-friendly marketing and brand creation, taking into account sustainable
development and eco-innovation.

Technological base:

* Intelligent systems for analyzing the market and consumer behavior using Al and
big data.

* Platforms for creating virtual and augmented advertising campaigns.

* Laboratories for the development and testing of marketing and advertising solutions
using neural network technologies.

* Cloud-based systems for integrating marketing with logistics and product sales.



Qualification:
"Marketing strategy and communications engineer for industry with deep knowledge
of digital technologies."

Employment opportunities:

* Development of marketing strategies for large manufacturing enterprises and
industrial corporations.

* Management of marketing and advertising agencies, sales and commercial
departments.

» Implementation of IT solutions and technologies to improve logistics and optimize
foreign economic relations.

* Create marketing strategies for environmentally sustainable products and brands in
global and interplanetary markets.

The prospects:

Graduates will be in demand in innovative companies engaged in the development of
brands and advertising strategies for industry, and will also be able to apply their
knowledge to create marketing ecosystems that promote sustainable development and
the integration of new technologies into commercial processes on a global level.



N3o06paxxeHue creuepupoBaHo ¢ rnomoisio DALL-E 3.
[Tpomrt:

Mapketunr npeanpustuil npoMbeinuieHHocTr 2130 rona:
criequanuct ucnonubdyer MU u HermpoceTu it aHanu3a pblHKa U
peJCcKa3aHus MOTPeOUTENIbCKUX TPEHI0B. BOkpyr —
BUPTYAJIbHBIEC PEKJIIAMHBIEC KAMIIAHUHU, TOTIOJIHEHHAS PEAIbHOCTD
JU1sl OPEHIMHT A, & TAKKE TJI00AJIbHBIC JIOTUCTUUYECKHUE CETH U
MEXKIUIAHETHAsI TOPTOBJIsL, C UHTETPALUEN DKOJOTMYHBIX U
YCTOMYUBBIX MAPKETUHTOBBIX PEIICHUN

Image generated by DALL-E 3.
Promt:

Marketing of industrial enterprises in 2130: the specialist uses Al
and neural networks to analyze the market and predict consumer
trends. There are virtual advertising campaigns, augmented
reality for branding, as well as global logistics networks and
interplanetary trade, with the integration of eco—friendly and
sustainable marketing solutions.
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