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OIIMCAHME CIIEHUAJIBHOCTH

CTyaeHTHI TTOTy9aroT KOMITJIEKCHBIE 3HAaHUS B 00J1aCTH SKOHOMHUKH,
MEHEKMEHTA M MapKETHUHTA, YTO MO3BOJISICT UM paboTaTh HE TOJILKO B
KaueCTBE Y3KOCTICIIHATM3UPOBAHHBIX MEHEKEPOB-DKOHOMHICTOB ¥ BBITIOTHSATh
OOBIYHYIO0 SKOHOMHUYECKYIO U YIIPABICHUECKYIO padOTy, HO U MPOBOIUTH
PKOHOMHUYECKOE 000CHOBaHUE, OM3HEC-TNIAHUPOBAHUE, KOMILIEKCHOE OM3HEC-
aIMUHUCTPHUPOBAHNE TIPSANPUATHN, a TAK)KE PYKOBOJIUTH MIPEANPUATUSIMH U
MIPOEKTaMU TI0 CO3/TAaHUIO W BHIBEJICHUIO HOBOU MPOMYKIHH (YCIIYT) Ha PHIHOK.

IToCKOJIBKY MOATOTOBKA MO JAHHOMW CIIEUATbHOCTH IPOBOJIUTCS B
TEXHUYECKOM YHUBepcuTere, y ctynenToB @PMMII nossnsercs eme oqH0
HEOCIIOPUMOE KOHKYPEHTHOE IMPEUMYIIECTBO NEPE] BBIITY CKHUKAMHU
AQHAJIOTHYHBIX YJKOHOMUYECKUX CIENUAIBbHOCTEN IPYTUX YHUBEPCUTETOB
CTpaHbl: BO3MOKHOCTb U3y4aTh HHKEHEPHYIO I'pa(prKy U OCHOBBI
KOHCTPYKTOPCKO-TEXHOJIOTUYECKOTO TPOEKTUPOBaHus. B pe3ynprare
BBIITYCKHUKH CIEMAIIBHOCTHU MOJIb3YIOTCSI BBICOKOM BOCTPEOOBAHHOCTHIO CO
CTOpPOHBI BEIYIIMX MTPOU3BOACTBEHHBIX MPEANPUATUNA BBUAY CIIELU(DUKU U
WCKJIFOUUTEIbHOCTH MOJYyYEHHBIX 3HAHUN U HABBIKOB PabOTHI C
KOHCTPYKTOPCKO-TEXHOJIOTUYECKON TOKYMEHTALUEN, a TAKKE C
TEXHUYECKUMH KOMIIBIOTEPHBIMHU IIPOTPaMMAMHM.

Boiyckauku @®MMIT umerot onbIT pa3pad0TKu OW3HEC-IIIAHOB IS
CYIIECTBYIOIIUX U CO3/1aBa€MbIX MPEANPUSITUH, YMEIOT MPOBOIUTH
KOMIUIEKCHBIN aHANIU3 ACSATEIbHOCTH MPEANPUSTHS, MAPKETUHTOBbIE
UCCIIEIOBAHUS PhIHKA C TTOCJIEAYIOIINUM TPOTHO3UPOBAHUEM ONTUMAIIBbHBIX
00bEMOB MPOU3BOJICTBA U MPOJAK U KOOPAUHUPOBATH MAPKETUHTOBYIO
MOJIUTUKY, OPTaHU30BBIBATh PEKJIAMHbIE KaMIIAHUU JIJISl TPOIBUKEHUS
MPOU3BOIUMON MPOIYKIUU U BBIMOJHIEMBIX YCIYT, 00J1a1at0T
HEOOXOAMMBIMH 3HAHUSIMHU B TEXHOJIOTMUYECKOM 00€ECIIeUeHUN OU3HEC-
MIPOEKTOB.



SPECIALITY DESCRIPTION

Students gain comprehensive knowledge in economics, management and
marketing, which allows them to work not only as highly specialized
economic managers and perform routine economic and managerial work,
but also to conduct economic justification, business planning, integrated
business administration of enterprises, as well as manage enterprises and
projects to create and launch new products. (services) to the market.

Since training in this specialty is conducted at a technical university, FMMP
students have another undeniable competitive advantage over graduates of
similar economic specialties from other universities in the country: the
opportunity to study engineering graphics and the basics of design and
technological design. As a result, graduates of the specialty are in high
demand from leading manufacturing enterprises due to the specifics and
exclusivity of the acquired knowledge and skills of working with design and
technological documentation, as well as with technical computer programs.

Graduates of FMMP have experience in developing business plans for
existing and emerging enterprises, are able to conduct a comprehensive
analysis of the company's activities, market research with subsequent
forecasting of optimal production and sales volumes and coordinate
marketing policy, organize advertising campaigns to promote products and
services performed, have the necessary knowledge in the technological
support of business projects.
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