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O IMOAPA3IEJIEHUHN

Muccuss Meauanenrpa:

IToBblieHue 1MoJI0kKUTENBHOTO UMUKa BHTY BO BHyTpeHHEH U
BHEIIHEH Cpe/ie C aKTUBHBIM IIPUMEHEHUEM COBPEMEHHBIX
MH(OPMAIMOHHBIX TEXHOJIOTUH U KpeaTuBa 00yJaroueicss MOJIOAeKH
YHUBEPCUTETA

3agaum:

» O0ecrnieunThb 3 (HEKTUBHBIE KaHAJIbl B3aUMOACHCTBUS C LIEIEBOU
aynutopueid BHTY uepes undpopmarimonssie (MHTEPHET + MEYaTHHIC)
pecypesl;

* O0ecrieyuTh pazpaboOTKy peKIaMHO-UH(POPMAIMOHHON MPOAYKIIUH
111 BHTY u ero ctpyKTypHBIX OApa3IeICHUN;

* O0ecreyuTh ONEPaTUBHOE PEKIAMHOE, HUHPOPMALIMOHHOE, POTO- U
BUJICO COMPOBOXKICHUE MEPOTIPUATUNA U COOBITUN YHUBEPCUTETA,



ABOUT THE DIVISION

The mission of the Media Center is to enhance the positive image of
BNTU in the internal and external environment with the active use of
modern information technologies and creativity of the university's students

Tasks:

* Provide effective channels of interaction with the BNTU target audience
through information (Internet + print) resources;

* Ensure the development of advertising and information products for
BNTU and its structural divisions;

* Provide prompt advertising, informational, photo and video support for
university events and events;



N3obpakenune crenepupoBaHo ¢ momorsio DALL-E 3.
ITpowmr:

B3aMMO/JIEUCTBHE C 1iejeBor ayauropuein, CMU,
pa3paboTKa peKJIaMHOU MPOAYKIKHU, (DOTO U BUEO
COITPOBOKJICHUE MEPOIPUITUN

Image generated by DALL-E 3.
Promt:

interaction with the target audience, mass media,
development of advertising products, photo and video
support of events
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