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benopyccknil HAIMOHAJIBHBIA TEXHUYECKUN YHUBEPCUTET

Hayunast oubnuorexa BHTY

(105 - 00)

N cToprdeckass WIUTIOCTPUPOBAHHAS KOJIICKIIUS

MEJIUALIEHTP
YEPE3 105 JIET

MEDIA CENTER
105 YEARS LATER

CocraBurtens B.B. Bunanuek

CreHeprupoBaHO UCKYCCTBEHHBIM UHTEJUIEKTOM
Created with Al

Muuck BHTY 2025



O MOJAPA3SJIEJEHUN
Tekcr crenepupoBan ChatGPT 4o

Muccus M cTpaTermyeckue 3a1a4u

K 2130 rony Menuauentp BHTY craner Benyme undpooit Mmeauamiatpopmoit,
MHTErPUPOBAHHON B rI100adbHy0 HH()OPMALMOHHYIO 3KocucTeMy. OCHOBHOMN
3a/layeil CTaHEeT CO3/1aHNe MHHOBALIMOHHOI'O MYJIbTUMEANITHOTO MPOCTPAHCTRA,
bopMupyOIIEro YHUKaIbHbIN ITU(PPOBON 00JIMK YHUBEPCUTETA U 00ECTICUNBAIOIIETO
NEPCOHATU3UPOBAHHOE B3AUMOJICHCTBUE C LIEIEBOM ayIuTOpUEh yepe3
HEHpOCeTeBble TEXHOJIOTUH, METABCEJIEHHYIO U CEHCOPHBIE MeArna(OpMaTHI.

OcHOBHbIC HANIPABJICHHS AEATEILHOCTH

1. UurepaktuBHbIe MenuanaaTGopmbl U HU(POBas UACHTUYHOCTD

* lcnionb30BaHnE HEUPOCETEBBIX ANTOPUTMOB U1l aBTOMATUYECKOTO CO3AaHUs U
ajanTaly KOHTEHTAa MO Ka)KJ0ro MOoJb30BaTes, BKIOYas rojorpaguieckue
IIPE3EHTALMH, IEPCOHATTM3UPOBAHHBIE HOBOCTHBIE JIEHTHI U Al-reHepupyemblie
CTaTbHU.

* BHepenne TeXHOJIOTHiI1 MeTaBCeNeHHONW U BUPTyallbHOU peasibHOCTH (VR) st
OpraHu3allMi UHTEPAKTUBHBIX IPECC-LIEHTPOB, IIU(PPOBBIX BHICTABOK U
MMMEPCHUBHBIX HOBOCTHBIX CTYAHM.

* Pa3zpaboTka ananTuBHBIX U(GPOBBIX aBATAPOB, MPEACTABIAIOIUX MenualenTp u
BHTY B BUpTyaJIbHBIX IPOCTPAHCTBAX U BBICTYNAIOIIUX B POJIM UHTEPAKTUBHBIX
TUJOB.

2. ABTOMAaTU3MpPOBAaHHBIE CUCTEMBI CO3aHUSI KOHTEHTA

* cnonb3oBanue MM-penakTopoB Ajisi aBTOMAaTUYECKOIO HAIIUCAHUs U IIepeBOa
TEKCTOB, CO3JJaHUs BUJIEO U rpa)MUECKUX MAaTEPUAIIOB C yUETOM MUPOBBIX TPEHJOB B
nu3aiiHe U MH()OPMAMOHHOW MoAaye.

* 'uneppeanuctuynas 3D-Bu3yanuszanusi COOBITUN U Y4EOHBIX TPOLIECCOB C
OMOIIBIO HU(PPOBBIX IBOWHUKOB YHUBEPCUTETCKOU CPEbI.

* [TonHOCTBIO POOOTH3UPOBAHHBIE CHEMOYHBIE CTYIMH C aBTOHOMHBIMM JIPOHAMMU JIJI51
($OTO- U BUAEOCHEMKH MEPOTIPUATUH.

3. [lepcoHanM3upOBaHHbIE PEKIAMHO-UH(POPMALIMOHHBIE TEXHOJIOTHH

* Jlunamuueckue AR/VR-pekinaMHubie anenu, MEHSIOMNUE KOHTEHT B 3aBUCUMOCTH
OT AyIUTOPUU U BPEMEHU CYTOK.

* bruomMerprueckas aganrtanys KOHTEHTA — aHAJIU3 SMOLIUHI 3pUTENS U
NEePCOHATU3UPOBAHHAA [T0Aa4a MH(POpPMAIIMK HA OCHOBE €r0 KOTHUTHUBHBIX
MPEATIOYTEHUH.

* Buptyansubie nuaguroeHnceps! u uudponsie ambaccanopsl BHTY, coznannsie ¢
IPUMEHEHUEM UCKYCCTBEHHOT'O MHTEJUIEKTA, BEAYIME OJIOTH U OHJIAiH-
MEPONPUATHS.

4. KubepOe3omnacHOCTh U 10BEpUE K HHPopMauu

* HuTerpanust TeXHOJIOTUM OJIOKYEHHA sl BEpU(PUKALIMY KOHTEHTA U 3aIlUThI
YHUBEPCUTETCKON MEANA’KOCUCTEMBI OT (PEHKOBOM MH(pOpMAIUH.



* cnonp3oBaHue KBAaHTOBOM KpunTorpaduu Jist 3alIUThl IEPCOHATBHBIX JAHHBIX U
BHYTPEHHUX KOMMYHHKaIMKi MeauaneHrpa.

* ABTOMaTU3MPOBAHHbBIE CUCTEMbBI AaHAJIN3a JOCTOBEPHOCTH JAaHHBIX,
00eCIeuynBarOIINe BHICOKUI YPOBEHD JIOBEPUS Ay TUTOPHH.

3akiouenue

K 2130 rogy Menuanientp BHTY crtanet He mpocTo nuHpOpMamoOHHBIM
Mo/Ipa3/ieICHuEM, a BBICOKOTEXHOJIOTHYHBIM MYJIbTUMEIUUHBIM Xa0oM,
OOBEMHSIONINM YHUBEPCUTET C MUPOBOH 1T poBOii cpeaoii. braromaps
WHTErpaluy HelpoceTei, MeTaBcesieHHOH, VR/AR 1 KBaHTOBBIX TEXHOJIOTHH, OH
00eCIeyuT aIaTUBHOE, UHTEPAKTUBHOE U MTEPCOHATIM3UPOBAHHOE
MEUANPOCTPAHCTBO, CIIOCOOHOE€ MTHOBEHHO pearupoBaTh Ha U3MEHEHUS
UH(OPMAITMOHHOTO JIaHAIIadTa U MOTPEOHOCTH ay TUTOPHH.

ABOUT THE DIVISION
Text generated by ChatGPT 4o

Mission and strategic objectives

By 2130, the BNTU Media Center will become the leading digital media platform
integrated into the global information ecosystem. The main task will be to create an
innovative multimedia space that forms a unique digital image of the university and
provides personalized interaction with the target audience through neural network
technologies, the metaverse and sensory media formats.

Main areas of activity

1. Interactive media platforms and digital identity

« Using neural network algorithms to automatically create and adapt content for each
user, including holographic presentations, personalized news feeds, and Al-
generated articles.

» Implementation of metaverse and virtual reality (VR) technologies for the
organization of interactive press centers, digital exhibitions and immersive news
studios.

» Development of adaptive digital avatars representing the Media Center and BNTU
in virtual spaces and acting as interactive guides.

2. Automated content creation systems

* Using Al editors to automatically write and translate texts, create videos and
graphic materials, taking into account global trends in design and information
presentation.

» Hyper-realistic 3D visualization of events and educational processes using digital
counterparts of the university environment.

* Fully robotic filming studios with autonomous drones for photo and video filming
of events.



3. Personalized advertising and information technologies

* Dynamic AR/VR advertising panels that change content depending on the
audience and time of day.

* Biometric content adaptation — analyzing the viewer's emotions and personalized
presentation of information based on their cognitive preferences.

« Virtual influencers and digital ambassadors of BNTU, created using artificial
intelligence, leading blogs and online events.

4. Cybersecurity and trust in information

* Integration of blockchain technologies for content verification and protection of
the university media ecosystem from fake information.

* The use of quantum cryptography to protect personal data and internal
communications of the Media Center.

» Automated data reliability analysis systems that ensure a high level of audience
trust.

Conclusion

By 2130, the BNTU Media Center will become not just an information
department, but a high-tech multimedia hub that unites the university with the
global digital environment. By integrating neural networks, the metaverse, VR/
AR, and quantum technologies, it will provide an adaptive, interactive, and
personalized media space capable of responding instantly to changes in the
information landscape and audience needs.



N3o06paxxeHue creuepupoBaHo ¢ rnomoisio DALL-E 3.
[Tpomrt:

Oyrypuctnueckuit Mennanentp bHTY 2130 roaa:
rojorpauueckre 3KpaHbl, HEUPOCETEBBIE ACCUCTEHTHI, IPOHBI-
penopTtepsl, BUpTyalibHble HHQoeHcepbl 1 AR/VR-nanenu,
agantupyromue kKouteHT. [{ludporoit aBatap BHTY Bener
TPAHCJISLMU B METABCEIICHHOM

Image generated by DALL-E 3.

Promt:

Futuristic Media Center of BNTU 2130: holographic screens,
neural network assistants, drone reporters, virtual influencers and
AR/VR panels adapting content. BNTU's digital avatar broadcasts
in the metaverse
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