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Humiomnas pabora: 177 c., 57 puc., 33 tabi., 67 HCTOYHUKOB, 2 TIPUIL.

VCDI/IPMEPH-H:II?JI CTWJIb, AHAJIM3, JIOI'OTUII, TIPEAIIPMATHE,
JU3AVH, ITPOAYVKIAA

O6BexToM uccienoBanus spusercd 3A0 «ATnaur»

Llens pabothl: pa3paboTka Ju3aitHa 31eMEeHTOB (GUPMEHHOTrO CTHIISA IS
3A0 «ATtmanT».

B nponecce paboTs! BEIIOTHEHB! CIIEAYIOUIHE UCCIIEIOBaHUS: HCCIIEIOBAHHE
(UPMEHHOTO CTHI KaK MHCTPyMEHTa MapKeTHHIOBOM KOMMYHHKAIL[AH, aHAJIH3
HEeATENBHOCTH  NpEANpUATHS, €ro OCHOBHBIX (PHHAHCOBO-DKOHOMHYECKHX
TIOKa3aTeNel, aHallu3 BHYTpeHHel U BHelTHe# cpesl npeanpustas, SWOT-ananus,
SNW-ananm3, oueHka 3aTpaT Ha [POEKT, OIEHKAa €ro J>KOHOMUYECKOH
3(QEKTHBHOCTH, aHAIHU3 PUCKOB MPOEKTa, UCCIIEJOBAHNE BHEIIHEIKOHOMUYECKOM
NeSITENEHOCTH MPEANPUSTHS.

CTyneHT-AUIUIOMHHMK TOATBEPKIAET, YTO HPHUBEAECHHBIA B JUILIOMHOM
paboTe pacyeTHO-aHANHTHYECKUH MaTepral OOBEKTUBHO OTPAXAET COCTOSHHE
McCIeyeMoro mpoiiecca (paspabaTbiBaeMoro o0beKTa), Bce 3aMMCTBOBAHHEIE U3
JIATEPATYPHBIX UCTOYHUKOB TEOPETHYECKWe U METOJIOJIOTHYECKUE IOJOXKEHUS H
KOHLIETIHUU COIPOBOXKIAIOTCS CChIIKaMU Ha HX aBTOPOB.




131

CIIUCOK UCITOJB30BAHHO! JINTEPATYPHI

1. Taylor and Francis Online [Electronic resource]: Marketing
communication and corporate identity: are they integrated? — Mode of access:
https://www.tandfonline.com/doi/abs/10.1080/135272699345572. — Date of access:
09.06.2019.

2. SSRN [Electronic resource]: Brand Identity Development and the Role of
Marketing Communications: Brand Experts’ View — Mode of access:
https://papers.ssrn.com/sol3/papers.cfm?abstract_ id=2360783. — Date of access:
09.06.2019.

3. De Chernatony, L. Developing Corporate Brands through Considering
Internal and External Stakeholders/ L. De Chernatony, F. Harris. — Birmingham :
Corporate Reputation Review 3, 2000. — 268 p.

4. Konecnik Ruzzier, M. A Two-Dimensional Approach to Branding:
Integrating Identity and Equity/ M. Kone¢nik Ruzzier. — Bingley : Emerald, 2009. —
73 p.

5. Konet¢nik, M. Customer-Based Brand Equity for a Destination/ M.
Konecnik, W. C. Gartner. — Bingley : Annals of Tourism Research, 2007. — 400 p.

6. De Chernatony, L. From Brand Vision to Brand Evaluation/ L. De
Chernatony. — Oxford : Butterworth-Heinemann, 2010. — 428 p.

7. Kapferer, J. N. Strategic Brand Management: Creating and Sustaining
3rand Equity Long Term/ J. N. Kapferer. — London : Kogan Page, 1997. — 231 p.

8. De Chernatony, L. Brand Management through Narrowing the Gap
retween Brand Identity and Brand Reputation/ L. De Chernatony. — Oxford : Journal
f Marketing Management, 1999. — 157 p.

9. Keller, K. L. Conceptualizing, Measuring, and Managing Customer-
tased Brand Equity/ K. L. Keller. — NJ : Journal of Marketing 57: 1993. — 220 p.

10. Aaker, D. A. Building Strong Brands/ D. A. Aaker. — New York : The
ree Press: 1996. — 178 p.

11. Aaker, D. A. Brand Leadership/ D. A. Aaker, E. Joachimsthaler. — New
‘ork : The Free Press: 2000. — 234 p.

12. Yoo, B. An Examination of Selected Marketing Mix Elements and Brand
quity/ B. Yoo, N. Donthu, S. Lee. — Tbilisi : Journal of the Academy of Marketing

>ience 28: 2000. - 211 p.

13. Heinonen, K. Communication as an Element of Service Value/ K.
einonen, T. Strandvik. — Helsinki : International Journal of Service Industry
anagement 16: 2005. — 186 p.

14. Madhavaram, S. Integrated Marketing Communication (imc) and Brand
entity as Critical Components of Brand Equity Strategy/ S. Madhavaram, V.
idrinarayanan, R. E. McDonald. — Chennai : Journal of Advertising 34: 2005. — 80



https://www.tandfonline.com/doi/abs/10.1080/135272699345572.-Date
https://papers.ssm.com/sol3/papers.cfm?abstract_id=2360783

132

15. Luo, X. Marketing‘s Credibility: A Longitudinal Study of Marketing
Communication Productivity (mcp) and Shareholder Value/ X. Luo, N. Donthu. —
Pekin : Journal of Marketing 70: 2006. — 91 p.

16. Keller, K. L. Building Strong Brands in a Modern Marketing
Communication Environment/ K. L. Keller. — NJ : Journal of Marketing
Communications 15: 2009. — 139 p.

17. Winer, S. R. New Communications Approaches in Marketing: Issues and
Research Directions/ S. R. Winer. — NY : Journal of Interactive Marketing 23: 2009.
- 108 p.

18. Davidson, H. Even More Offensive Marketing/ H. Davidson. — London:
Penguin: 1997. — 68 p.

19. Melewar, T. C. Determinants of the Corporate Identity Concept/ T. C.
Melewar. — London : Journal of Marketing Communications 9: 1993. — 220 p.

20. Van Riel. Corporate Identity: The Concept, Its Measurement and
Management/ C. Van Riel, J. Balmer. — Rotterdam : European Journal of Marketing
31: 1997. - 340 p.

21. Jones, J. How do You Understand a Financial Services Brand?/ J. Jones.
— Paper presented at Branding in the Financial Services Industry conference:
London: 2000.

, 22. Collins, J. C. Building Your Company’s Vision/ J. C. Collins, J. I. Porras.
— Harvard : Harvard Business Review 74: 1996. — 77 p.

23. Abratt, R. A New Approach to the Corporate Image Management
Process/ R. Abratt. — Nova : Journal of Marketing Management 5: 1989. — 76 p.

24. Melewar, T. C. Seven Dimensions of Corporate Identity: A
Categorisation from the Practitioners’ Perspectivess T. C. Melewar, E.
Karaosmanoglu. — London : European Journal of Marketing 40: 2006. — 846 p.

25. Azoulay, A. Do Brand Personality Scales Really Measure Brand
Personality?/ A. Azoulay, J. N. Kapferer. — London : Journal of Brand Management
11: 2003. - 143 p.

26. Christodoulides, G. Dimensionalising On- and Offline Brands’
Composite Equity/ G. Christodoulides, L. de Chernatony. — Oxford : Journal of
Product & Brand Management 13: 2004. — 168 p.

27. Merrilees, B. Corporate Branding: A Framework for E-retailers/ B.
Merrilees, M. L. Fry. — Sydney : Corporate Reputation Review 5: 2002. — 213 p.

28. Fournier, S. Consumers and Their Brands: Developing Relationship
Theory in Consumer Research/ S. Fournier. — Paris : Journal of Consumer Research
24: 1998. — 343 p. ’

29. De Chernatony, L. Taking the Brand Promise Online: Challenges and
Opportunities/ L. De Chernatony, G. Christodoulides. — Oxford : Interactive
Marketing 5: 2004. — 238 p.

30. Da Silva, R. V. Online Brand Attributes and Online Corporate Brand
Images/ R. V. Da Silva, S. Alwi. — Sdo Paulo : European Journal of Marketing 42:
2008. - 1039 p.




133

31. Konec¢nik Ruzzier, M. Developing and Applying a Place Brand Identity
Model: The Case of Slovenia/ M. Kone¢nik Ruzzier, L. de Chernatony. — Bingley :
Journal of Business Research 66: 2013. - 52 p.

32. Scott, L. M. The Bridge from Text to Mind: Adapting Reader-Response
Theory to Consumer Research/ L. M. Scott. — Sydney : Journal od Consumer
Research 21: 1994. — 461 p.

33. Barker, R. T. Strategic Application of Storytelling in Organizations/ R.
T. Barker, K. Gower. — London : Journal of Business Communication 47: 2010. —
312 p.

34. Duncan, T. A Communication-Based Marketing Model for Managing
Customer Relationships/ T. Duncan, S. E. Moriarty. — London : Journal of Marketing
62: 1998. - 114 p.

35. Heinonen, K. Communication as an Element of Service Value/ K.
Heinonen, T. Strandvik/ — Helsinki : International Journal of Service Industry
Management 16: 2005. — 186 p.

36. Naik, A. P. Understanding the Impact of Synergy in Multimedia
Communications/ A. P. Naik, K. Raman. —~ Mumbai : Journal of Marketing Research
40: 2003. -375 p.

37. Argyriou, E. The Relationship Between Corporate Websites and Brand
Equity: A Conceptual Frame-work and Research Agenda/ E. Argyriou, P. J. Kitchen,
T. C. Melewar/ — London : International Journal of Market Research 48: 2005. — 575
p.

38. Vakratsas, D. How Advertising Works: Do We Really Know?/ D.
Vakratsas, T. Ambler/ — NY : Journal of Marketing 63: 1999. — 243 p.

39. Keller, K. L. Brand Equity Management in a Multichannel, Multimedia,
Retail Environment/ K. L. Keller. — NJ : Journal of Interactive Marketing 24: 2010.
- 170 p.

40. Iifeld, J. S. Generating Website Traffic/ J. S. Iifeld, R. S. Winner. — NY:
Journal of Advertising Research 42: 2002. — 261 p.

41. Yoon, S. J. Is the Internet More Effective Than Traditional Media?
Factors Affecting the Choice of Media/ S. J. Yoon, J. H. Kim. — Pekin : Journal of
Advertising Research 41: 2001. — 160 p.

42. Trusov, M. Effects of Word-of-Mouth Versus Traditional Marketing:
Findings from an Internet Social Networking Site/ M. Trusov, R. E. Bucklin, K.
Pauwels. — NY : Journal of Marketing 73: 2009. — 102 p.

43. Kozinets, R. Networked Narratives: Understanding World-of-Mouth
Marketing in Online Communities/ R. Kozinets, K., A. C. de Valck, Wojnicki, S. J.
S. Wilner. — NY : Journal of Marketing 74: 2010. — 289 p.

44, Dwyer, P. Measuring the Value of Electronic Word of Mouth and Its
Impact in Consumer Communities/ P. Dwyer. — NY : Journal of Interactive
Marketing 21: 2007. - 279 p.




134

45. Chuy, S. C. Determinants of Consumer Engagement in Electronic Word-
of-Mouth (ewom) in Social Networking Sites/ S. C. Chu, Y. Kim. — Pekin :
International Journal of Advertising 30: 2011. — 275 p.

46. Balakrishnan, M. S. Strategic Brand of Destinations: A Framework/ M.
S. Balakrishnan. — California : European Journal of Marketing 43: 2009. —~ 611 p.

47. Ctynenueckuil Hay4Hblil Qopym [DnexTpoHHBIH pecypc]. — Pexum
goctyna:  http://files.scienceforum.ru/pdf/2015/13087.pdf. — JMara moctyma:
09.06.2019.

48. Topropisa, OusHec, TOBapOBeAeHHe, OKCHEPTH3a [IJIEKTPOHHEIN

pecypc]. — Pexum nocryma: https://znaytovar.ru/s/Dizajn-v-proizvodstve-
tovarov.html. — lata goctyna: 09.06.2019.

49. Allbest [DnexTpoHHBIH pecypc]. - Pexxum JOCTyTIa:
https://revolution.allbest.ru/marketing/00357053_0.html. —  Jlara  moctyma:
09.06.2019.

50. Konnenr. HayvHno-Mmetoanueckuit DJIEKTPOHHBIN KypHAT

[OnextponHwlt pecypc]. — Pexxum mocrtyna: http://e-koncept.ru/2016/56198.htm. —
Hara noctyna: 09.06.2019.

51. Habr [OnexTponHubIit pecypel]. ~ Pexxum JocTyna:
https://habr.com/ru/company/sberbank/blog/343366/. — [lata mocryma: 09.06.2019.

52. Crynendeckas 6ubnuorexa oHnaiH [DnekTpoHHBIH pecypc]. — Pexum
noctyna: https://studbooks.net/914594/filosofiya/harakteristika_funktsiy dizayna.
— Jlata nocryna: 09.06.2019.

53. KopriopaTuBHEI MEHeIKMEHT [DNeKTpoHHEBIN pecypc]. — Pexum
noctyna: https://www.cfin.ru/management/finance/capital/valman.shtml. — [ara
noctyma: 09.06.2019.

54. busHec, TeXHOJOTHH, MOJISJIN POCTa, CTAPTAIB! [ DIEKTPOHHEIN pecypc].
—Pexum noctyna: https://ve.ru/marketing/21004-rebranding-sales. — J{ata noctyna:
09.06.2019.

55. TlponyKTOBBIi AU3aiiH ¥ NPOeKTUPOBaHUE HHTEePheHcoB [ DNeKTPOHHEIMA
pecypc]. — PexxuM mocryma: https://ux. pub/tlpy-dlzaJn-1ssledovan1]-kotorye-sleduet-
znat-kazhdomu-dizajneru/. — dara nocryna: 09.06.2019.

56. HoBocTy pexsaMbl U MapKeTHHTa [DneKTpoHHBIH pecypc]. — Pexum
poctyna:  https://www.sostav.ru/publication/bosch-obnovil-korporativayj-dizajn-
21510.html. — Jfata noctyna: 09.06.2019.

57. Ilotpebutensckas u ObITOBas DdJIEKTpPOHMKa OT Kommanuu LG

[OnexTpoHnbli pecypc]. — Pexum gocryma: https:/www.lg.com/kz/press-
releases/02.08.2013pressrelease. — Jlata gocryna: 09.06.2019.
58. Uenosek «Ansda» - camMopasBUTHE, JHMYHOCTHBIE pOCT, yciex

[OnexTponHkIil pecypc]. — Pexxum noctyna: hitp://www.manalfa.com/lichnost/sinij-
tsvet-znachenie-v-psikhologii. — Jlata goctyna: 09.06.2019.

59. CxopoureHue u TpeHUPOBKA NaMATH [DNeKTPOHHEIH pecype]. — Pexum
nocryna: http://www.yugzone.ru/psy/colors.htm. — I{ara goctyma: 09.06.2019.



http://files.scienceforum.ru/pdf/2015/13087.pdf
https://znaytovar.ru/s/Dizajn-v-proizvodstve-
https://revolution.allbest.ru/marketing/00357053_0.html
http://e-koncept.ru/2016/56198.htm
https://habr.com/ru/company/sberbank/blog/343366/
https://studbooks.net/914594/filosoflya/harakteristika_funktsiy_dizayna
https://www.cfm.ru/management/finance/capital/valman.shtml
https://vc.ru/marketing/21004-rebranding-sales
https://ux.pub/tipy-dizajn-issledovanij-kotorye-sleduet-znat-kazhdomu-dizajneru/
https://ux.pub/tipy-dizajn-issledovanij-kotorye-sleduet-znat-kazhdomu-dizajneru/
https://www.sostav.ru/publication/bosch-obnovil-korporativnyj-dizajn-21510.html
https://www.sostav.ru/publication/bosch-obnovil-korporativnyj-dizajn-21510.html
https://www.lg.com/kz/press-releases/02.08.2013pressrelease
https://www.lg.com/kz/press-releases/02.08.2013pressrelease
http://www.manalfa.com/lichnost/sinij-tsvet-znachenie-v-psikhologii
http://www.manalfa.com/lichnost/sinij-tsvet-znachenie-v-psikhologii
http://www.yugzone.ru/psy/colors.htm

60. IlIxo1a 13aiina B Mockse [DnexTpoHHbIH pecypc]. — Pexxum pocryma:

ittps://d-e-s-i-g-n.ru'baza_znanij/eskiznoe-proektirovanie/. — Jlara pgocryma:
19.06.2019.

61. luzalin nHTepbepa KBapTHP U JOMOB IOJ K104 B BureGeke 1 Muncke

DneKTpoHHBIA pecype]. — PexxuM goctyna: http://inter3d.by/our-process/. — Jlata
octyma: 09.06.2019.

62. ®opym MHXEHEPOB M0 OXpaHe Tpyaa benapycu [DexTpouHsil pecypc].
Pexxum  gmocryma:  http://www.ohrana-truda.by/topic/1552-novye-sanpin-
-ebovaniia-k-mikroklimatu-rabochi/. — fata goctyna: 09.06.2019.

63. CeeTonuonuoe OCBEIIlEeHHE oT KOMITAaHHUH INVENTRADE
JNEeKTPOHHBIN pecypc]. - Pexxum Jocryna:

ttps://inventrade.ru/articles/normy_osveshchennosti rabochikh mest/. — Jlarta
octyna: 09.06.2019.

64. Oxpana tpyna B Poccun [DnexrponHsiit pecypc]. — Pexum goctyna:

tps://ohranatruda.ru/ot_biblio/instructions/166/146180/. —  Jlara  gmocTyma:
7.06.2019.

65. IIpoextnpoBanve, ycTaHOBKA U OOCITY>KHBAaHHE CHCTEM 0OE€3011aCHOCTH

)IEKTPOHHBIN pecypc]. - Pexum JOCTyTa:

tp://stroyinzproekt.ru/information/info_page/995/. — {ara nocryma: 09.06.2019.

66. KomcoMousckast npaBfia [DneKTpoHHBIN pecypc]. — Pexum mocTyma:

tps://www kp.ru/guide/kak-obespechit-pozharnuju-bezopasnost-v-ofise.html.
iTa foctyna: 09.06.2019.

67. besonacHocTs Balero foMa [DIeKTpoHHEIH pecypc]. — Pexum goctyna:
ps://bezopasnostin.ru/pozharnaya-signalizatsiya/kakoj-ognetushitel-dolzhen-byt-
ofise.html. — Jata gocryma: 09.06.2019.



http://inter3d.by/our-process/
http://www.ohrana-truda.by/topic/1552-novye-sanpin-
http://www.kp.ru/guide/kak-obespechit-pozhamuju-bezopasnost-v-ofise.html

