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YAK 339.5
BEJIAPYCKIA BPOH/AbBI HA CYCBETHBIM PBIHKY

K. H. Cespwk, crynent rpynns! 10507119, DMMII BHTY,
Hay4HbI pyKOBOJIUTEIND — nIpenoaaBarenb A. A. Jyzan

Pesztome — ceecoons Gonvuuuncmeo Oenopycos npeonouumarom 3acpaHuy-
Hble OpeHObl, HO MHO2Ue HAWU 3eMIAKU HAYUHAIOM 00pawams 6HUMAHUE HA
omeuecmeenHoe npou3eoocmeo. B amoii cmamve npusedenvl npumepuvl HeKo-
MOPBIX NONYIAPHBIX OENIOPYCCKUX OPEHO08.

Resume — today, most Belarusians prefer foreign brands, but many of our
countrymen are beginning to pay attention to domestic production. This article
provides examples of some popular Belarusian brands.

YBom3inbl. benapych 3'aymnseriiia 3acHaBajdbHIKAM BSIIOMBIX CYCBETHBIX
OpaHzIay, AKis IMTOMHA MOXKHA YOaubllp sIK y cepsl JIerkail MpaMbICIOBacIIi,
Tak 1y cBele cydacHbIX [T-TaXHaIor1u.

AcHOYHasi 4YacTka. AJlHa 3 caMblX pa3BITBIX TalllH MPaMbICIOBACIl
KpaiHbl — MamibiHaOygaBanHe. [Ipbrabv 3a Jcro TiCTOpBIt0 A3eifHacii ObUT BbI3-
HavaHbl Jenuibla Oenapyckist Opauasl ¥ ratail ramine. Csapon skix benA3 1 MA3.
benapycki ayTaMaOiiabHbI 3aBOJI 3'AyiIs€a aIHBIM 3 CAMbBIX MAIYJISPHBIX 1 BbI-
COKaTAXHaJIariyHbIX 3aBojay kpainbl. [likaBa, mTo 3aBoj benA3 He amHONHYBI
3razBaycs SIK OpaHJA KpaiHbl, MaKOJIbKI IITOTOJ BBIIYCKAae THICAYbI aJ[31HAK
Kap'epHail TOXHIKI, 3'syJsenia aJHblM 3 CYCBETHBIX JIiI9pay Ha3BaHail MpaaykK-
1bli. MA3, ki1 akTeiyHa A3eiHivae 3 1955 roga. MA3 aTpeiMay cBaro Ha3BYy aj
ropaja, y sSIKiM yIepIiibiHiO Obuta BeIpabiieHa MpaayKIlbIs.

VY benapyci mbIpoka pas3BiTa TIKCTBHUIbHAS IPaMbICIOBACIb. bBpaHIIbI
aj3eHHs 3 bemapyci BenbMi mamynspHbIS He Toiibki ¥ kpainax CHJI, ane i Ba
yCiM cBelle, MaKoJIbKI 3'SyIsrolla CIaIyY3HHEM I'yCTy, CTBhUIIO 1 Akacul. bena-
pYyCKist Op3HABI aa3€HHS ¥ KpaiHe 3aiiMarollb TaHapoBae Meciia. AJHBIM 3 Haid-
OO0JIBbII AaKTBIYHBIX 1 BSZIOMBIX IpaanpbeleMcTBay 3'syisenia MeHasiTa «llanec-
ce». CBaro Ha3By SHO aTpbIMaia aj p3rieHa KpaiHbl, OPbIYbIM KaHLDHTPYELLa
rasioyHsl odic (Gadpeiki na BeITBOpYacl aa3eHHs ¥ [1iHcky.

Benapyckiss OpaHIbI aa3eHHST pacnayCroJKBaIOIb K HAa HAWOIKIUIIBIS
KpaiHbl, a TakcaMa Ha OaJIKaHCKisl KpaiHbl. 3aCHaBaJIbHIKI BhIOpai MEHaBiTa
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3Ty Ha3By, nakoibki Milavitsa ma3Havasna kaxaHHe 1 mpsiraxocub. LlikaBa
1 Toe, IITO HA OAYMKY ClaBsH, MEHaBiTa 30pka Milavitsa Obuia meprmaii camait
spkaii 30pkail Ha HeOe. CeHHs Mbl sie Ha3biBaeM Benepail.

Bbpang Conte 651y ctBOpans! ¥ I'poana ¥ 1997 roaze. Mapka Beipaluisie ne-
paBa)kHa MMAHYOIIHA-IIKAPIIATKABYIO MpaayKibio. Cama Ha3Ba OpaHJa nepakia-
naenua 3 ¢ppaHiy3ckara K «Ka3Ka-OblIby», IPbIYbIM KaMIaHis aKThIYHA MammyJisi-
pBI3ye aCHOYHBI CBOM MAChLUI Mpa KaHYbIH, K1 HEAObISKABBIS Ja KbILLS, 1 Typ-
Oyrora ab caeit npeiBabHacIl. KoxkHas 3 TPBIXUIBHIL IITall IpaayKIbli MOXKa
CTBaphIllb CBAIO Ka3Ky ¥ >KbIIIII.

Cenns Oenapyckisi OpaHABI a0yTKy HSpIJIKa apbIEHTYIOIIa Ha 3aMeXKHara
cnaxbiyiia. He cray BeikmtousHHeM 1 3aBoj «benBect». Ila mpaBe 3acHaBaib-
HiKaM JIYbIIIa HIMenKas kamnaHis Sallamander, sikast aakpbiiia HOBBISL YCTaHO-
Bbl pa3zaM 3 BimeOckaii ¢aOpbikait abytky «YsipBonbsl Kactperunik». CeHHst
3 T3TBIM OpdAHAAM aKThIYHA MpPAIyIOLb ITambsSHCKIS Abi3aiiHepsl. LlikaBa, miTo
MpakThlyHa yCsl HeaOXOo/Has ChIpaBiHA MacTayJsella 3 eypaneiuckix Kpaid, Tamy
ICHye MEepKaBaHHE, IITO KammnaHis benBecT y nacioyHbeIM nepakiaa3e a3Hadae
«yCXoIHsA npaaykuslst bemnapyci».

VY 1988 ronaze Bsgyubls iTanbsSHCKIS 1 OenapycKisi KacMeTojari cTBapbuli
HOBBI KaCMETBhIUHBI OpaHJ «benryakaMIuiekTy, siki Hey3a0aBe nepaiMeHaBaycs
¥ Biake. Hekatopeis MapKyrolib, mTo OpaH «BIiTaKCe» aTphiMay CBarO Ha3BY ajl
aJiHaliMEHHal paciiHbl, ITO MaKa3Bae Ha SIr0 BBICOKYIO SKACIb 1 apbIEHTALIBIIO
Ha DJKajariyHa YbICTYIO MPAIyKIBIIO, Yy TMaJCTaBe SKOW MaKIJIaI3€Hbl TOJbKI
HATYpaJIbHBIS MPATYKTHI.

«Canrta bpamap» — Opann 3 ryunsiM iMem. HasBa Opanma ¥ mepakianze
3 iTalbsHCKara a3Havae «CBAThD. J[pyras yacTka Ha3Bbl bpamap ciMmBasizye 3miil-
e JBYX ClI0y: Mopa 1 bpacT — ropan, y sSiKiM pa3msiyaenia rajloyHsl opic Kam-
nanil. I{ikaBa, mwTO NeplIbIMI TaBapami, Ha SIKI apbleHTaBaycs ¥ BBITBOpYACLI
Canta bpamap Obull MEHaBiTa MOPANPAAYKTHI 1 SHBI 3'SIYJISUTICS NPBIAPBITITHBIMI
¥ BeIpalde, 1ITO 1 3HAKUIILIO CBae aJyIF0CTpaBaHHE ¥ Ha3Be OpIHIA.

«CaByllIKiH TpagyKT» — JIJIPp MaJouHbIX mpaaykray benapyci. 3ac-
HABaJIbHIKI BbIpAIIbUIl 3BAPHYLb yBary MakylHIKOY Ha MPagyKUbIIO, HAJ KO
Ipalyolb COTHI racnaiapybiX 1 aJKa3HbIX JIF0J13€H, 3aX0YBal0Ubl TPAAbILbIl BbI-
TBOpYACII, SKis mepamaBajica an npoakay. I{ikasa, mrTo 90 % akuprii OpaHa
«CaBylIKIH MPaJyKT» HAJICXKbIb CEHHA 3acHaBaibHIKy Canta bpamap.

AnHa 3 cambIX MamyJSPHBIX CETKaBBIX TylbHSY cydacHacui World of
Tanks 3'synsenna npagykram benapyci. I'ynpast World Of Tanks 6sima ctBOpa-
Ha ¥ 2008 ronze, aje YNepHIbIHIO BBIMyIIYaHA JJIs KApBICTAIbHIKAY TOJBKI
¥ 2010 ronze. Ha3Ba rynbHI nepakiagaeiia sk «CBET TaHKay» 1 Ma TIThI J3€Hb
y3HayajibBae CaMblsl aKTyalbHbIsI OpaHAbI bemapyci csapol KOJIbKacii CyCBETHBIX
CIAXBIYIIOY.

3akioudHHe. 3a BBITBOpUACIL Yaro O Hi y3syics MpauaBiThis Oeapychl
MOKHA HE CyMHsBaIllla, IITO Ha BbIXaJ3€ aTpbIMacllla NpaayKUbls 3 BblAATHAM
axacio. KacMertbika, anzenHe, adyTak — mMatiikas npagykibis opsunay bena-
pyci BapTasi Taro, Kak cTallb YaCTKaid Hamara >bIIis.
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Pestome — 6 nayunoti pabome mvi paccmampusaem 0coOEHHOCMU Cepauca
Anoexc.Kvto u e2o 8adicHyI0 posib 8 NpoosuiICeHUU OU3HeCA.

Resume — in the research paper we consider the features of Yandex.Q ser-
vice and its usefulness for business promotion.

Introduction. When a modern person wants to find an answer to his or her
question, the first thing he or she does is go to the Internet to search for infor-
mation. Unfortunately, most of the sites with answers to questions, such as
Mail.ru, are long outdated or no longer in demand. In this regard, Yandex has
launched an excellent tool for studying the interests of the target audience —
Yandex Q. Yandex Q was designed and implemented as a service where users
can not only ask all their questions and get answers, but also help other people to
find the information they need. For businesses, the service is a great opportunity
to tell about their services and products, providing facts on targeted queries [4].

The main part. The advantage and distinctive feature of Yandex.Q service
over its analogues is to pass moderation when writing questions and answers.
Here it is organized rather tightly, as a consequence of which the information is
really useful, because this search engine sifts out unnecessary data and spam.
Another advantage of the service is the availability of adequate answers and the
absence of repetitive questions [1]. Moreover, unlike other platforms, Q is an-
swered by professionals, experts in their field.

The service can be used by organizations from any city, since it has no geo-
referencing. Large brands have advantages over local brands. They can hire em-
ployees to maintain a page on Q. They also have something to share with their
audiences, unlike small businesses, which may have more difficulty devoting
resources to it.

The usefulness of the platform for business promotion is as follows:
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