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Summary. The article deals with the problems of export of educational services. Describes the
practical interest that can be represented by cooperation within the framework of a strategic
marketing alliance between universities of China and BNTU in the export of master's programs.

OKkcnopT 00pa30oBaTeNbHBIX YCIYT Ui BBICIIETO Y4eOHOTO 3aBEICHMS SIBISETCS O-
HUM W3 TOPUOPUTETHBIX  HampaBieHuil  peanmu3anuu [Iporpammsl  couMalibHO-
sKoHOMHUYeckoro paszputus PecnyOnuku benapycs na 2021-2025 rogsl. Ilpu BbIXome Ha
pbiHOK KuTas ¢ 1menpro skcnopta o0pa3oBaTeIbHBIX YCIYT, OCIOPYCCKOE BBICIIEE ydeOHOE
3aBe/ICHNE YaCcTO CTAJIKMUBAETCS C TAKUMH MPOOIEeMaMH Kak:

— BBICOKHH YPOBEHb YKOHOMHYECKOW M MH(POPMAIIMOHHONW HEOMPEAEICHHOCTH B YCIIO-
Busax naggemun COVID-19;

— BEPCUU CaTOB OEIOPYCCKUX BY30B /ISl KUTACKUX aOUTYPUEHTOB MPEJICTaBIIEHBI C Xa-
OTUYHO PaCMONIOKEHHOM nH(popMmaluel 6e3 BO3MOKHOCTH MHTEPAKTUBHOTO B3aUMO/ICHCTBHS,

—cnalwIid yueT OemopycckuMu By3amu nipeumyiinectB ESG B oO6paszoBarenbHol cdepe;

—HECOBMECTUMOCTh 0€eT0pYCCKUX 00pa3oBaTEIbHBIX CTAHIAPTOB MarucTpaTypshl ¢
HAI[MOHAJIBHBIM Mo1X0/10M KuTast K moiay4eHHIo MarucTepCcKon CTEeIeHH;

- orcyrctBue B Konekce Peciyonuku benapyck 06 oOpazoBaHuu cTaTei, JalONUX BO3-
MOYKHOCTh TPEAOCTABICHHS JAUCTAHIIMOHHOTO 00pa3zoBaHus ¢ ucnoibzoBanueM UKT B ciy-
YasiX HEBO3MOKHOCTH IEepECeUeHNs IPaHUI] KUTAaHCKUMU CITYIIATEISIMH.

Pemennem naHHBIX MPOOIEM MOXKET MOCIYKUTh MAaPKETHHIOBOE CTPATETHYECKOe 00b-
€IMHEHUE MEXY By3aMH Ha ocHOBe NMpUHLIMNOB ESG. OnHMM M3 OCHOBHBIX MPEUMYIIECTB
TaKoOro BHJIa OOBEIUHEHHsI SBISETCS Oosee riIy0OKoe COTPYAHHUYECTBO B chepe MpOaABIKE-
HUSL 00pa30BaTENbHBIX YCIYT HAa BHEUIHEM PBIHKE, YUUTHIBAIOLIEE KYJIbTYPHbIE, COLUATIbHBIE,
NOJUTUYECKHE, SKOHOMUYECKUE U JIpyrue (hakTophl OKa3bIBAIOUIME BIMSHUE Ha MPOJBHXKE-
HUE U NMPUBJICUYECHUE MOTEHIIMATBHBIX a0uTypreHToB. Hanbonee akTyanbHbIM (popMHUpOBaHUE
MapKETUHTOBOT'O CTPATETHUECKOro allbsgHCca OyJeT MPU OCYLIECTBICHUH HKCIOPTAa Marucrep-
CKHX MpOTrpamM.

Ha pannblii MoMmeHT, reorpadus MeXIyHapOTHOTO COTpyIHHUYecTBa benopycckoro
HAIIMOHAJILHOTO TEXHUYECKOr0 YHHBEPCHUTETa BKJIIOYaeT Oojiee TpUALATH CTpaH Mupa. Takxke
¢yukmonupyer nepsbiii B Mupe Mucturyr Kondymus no Hayke u Texuuke. [IpakTiuueckuii
untepec a1t BHTY mosker npeacraBiare 6ojee riry0oKoe COTPYIHUYECTBO B paMKaxX Mapke-
TUHTOBOI'O CTPaTErMUYECKOro ajbsiHca ¢ By3aMu Kurtas, KOTOpBIN 1O3BOJIUT NPU IPOABHKEHUH
MarucTepcKux Mporpamm:

1. yaects BrnussHHe COVID-19 Ha 0coOE€HHOCTH TPOABMKEHHSI Ha pPhIHKE 00pa3zoBa-
TenbHBIX yeryr Kuras;

2. UCTIONTB30BAaTh BCE BOZMOYKHOCTH MECTHBIX COITMATIBHBIX ceTei Aiisi 6oree 3pekTuBHOrO
OXBaTa pbIHKa MOTEHIMATBHBIX ToTpeduTeneit: Wechat u Douyin (kutaiickast Bepcust Tik Tok);

3. HOMOYb B pEIIEHUH BOIPOCA aJaNTallli KATAlCKUX CTYeHTOB rpu o0yuenun B BHTY;

4. ocymiecTBUTh Oojiee TITyOOKHI KOHTPOJIb 3a pe3yiabTaTaMd COTPYAHHYECTBA 3a CUET
BBEJICHUS JOJDKHOCTH KypaTopa ¢ 00eHMX CTOPOH, CTpaTermueckas 3ajada KOToporo OyzaeT 3a-
KJIFOUaThCsl B KOHTPOJIE MPOABMKEHUSI MarucTEPCKUX MpOrpaMM Ha MECTHOM phIHKE 00pa3oBa-
TEJIbHBIX YCIIYT.
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MapKeTHHTOBBIN allbSHC BY30B MO3BOJISIET MOMYYUTh 00JIee YeTKOe MOHUMAaHHUE PhIHKA
3a CUET MCIIONIb30BaHUA 3HAHUNM MECTHBIX CIELUAINCTOB B IMPOABMKCHHH, a TAKKE ITOMOXKET
BeayuuM Bys3aM Kurtas m benopycckoMy HallMOHalIbHOMY TEXHHYECKOMY YHUBEPCHUTETY B
9KCHOPTE 00pa30BaTEIbHBIX YCIYT U MPHUBICYEHUU HOBBIX a0OUTYPUEHTOB JUIsl CBOMX Maru-
CTEPCKUX IIPOrpamM.
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Summary. The Internet can be viewed as a basis for globalization, as a tool for creating an
information society, as well as a business assistant. Web development has become a web-
based system at a very rapid pace, so it has become possible to develop Internet marketing.
Targeted advertising as a kind of advertising is a strong and effective tool to attract custom-
ers, it is one of the best channels of sales. Ads of this kind are intended precisely for the audi-
ence of the advertiser, so the ultimate goal is high result.

As the number of users of Internet resources increases with great speed, it is necessary
to solve the problems of improving the quality of advertising on the Internet in order to reduce
the share of casual users. This requires new tools that focus messages on a narrow target con-
sumer audience. Targeting is such a tool. «Targeted advertising» is an advertisement that is
used in social networks, and it is intended for a specific group of users, it is a trading platform
in the Internet for the audience with set criteria.

Targeting (from. target) is the targeting of an object. If this concept is considered in
connection with advertising, it is the targeting of an advertisement message to an audience
that will positively perceive the content of the advertisement and respond to it in a planned
way (read, go to the advertiser’s website, buy the product/service).

The following targeting options can be defined:

— Location-based targeting - declarations are displayed only in a certain area, such as a
certain city, country;

— Time targeting - ads are shown only when the target audience is focused on finding in-
formation, for example, only in the evening, in prime time, only on Saturdays;

— Theme-specific targeting of advertisements is shown with subject-specific content
similar to that of the Internet site;

— Behavioral targeting is displayed depending on the user’s recent interests. After pro-
cessing the completed questionnaires on the site, analysis of the most recently visited user
pages, these ads appear;

— Social-demographic targeting - advertisements are shown for an Internet audience of a
certain sex, age, income. This type of advertising is now the most effective.

The first among others was the company Begun to take into account gender and age
specificities, Internet users' requests for advertising campaigns. As social networks are cur-
rently being actively developed, the various services that provide dating services, search for
friends, may be well placed to use socio-demographic targeting in context advertising. All
users feel that all information is anonymous, but advertisers, after processing the question-
naires, can easily target a very narrow target audience.

The possibility of reaching users is the main task of Internet advertising of any infor-
mation resource. And contextual advertising is the optimal tool for achieving a goal, as it is
accessible and easily distributed on the Internet. Socio-demographic targeting should not
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